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Know Thy Audience

To start, you need to understand that radio interviews can be very fast, as short as a few minutes. You must understand and know the listening audience. I've spoken on hip-hop radio, with mostly 20 year olds and some older teen listeners, to very conservative Christian radio, with many seniors listening. Most of the time I speak to busy mom audiences as that fits with my mission and my current book topics. The young adults, seniors, and moms would not have related to hearing the same script. They might share in similar problems (say busyness and over-commitment) but for very different reasons.

To understand the audience, check out the radio station's web site. Notice the language used and types of programs aired. Call the station and ask about the audience if you don't gather a clue from the web site. The receptionist who answers can probably help give you this information.

Also think about when, where, and how people listen to radio. Many people tune in while driving or working around the home. Many stores have radio playing in the background. This means that the listeners are not listening attentively unless they hear something that grabs their attention. That means you need to use great sound bites that will grab their attention. So, listen to radio a lot for a few weeks and see what gets you to stop and listen. Keep notes of what appeals to you. What prompts you to stop and pay closer attention? Is it the topic, or a story, a humorous anecdote? A penetrating question? Note what hooks work. Notice the length of answers on talk radio are short and to the point because the listeners need it quick and relevant to stay tuned.

As you make notes about radio guests share with me what catches your attention and what turns you off!

 Prepare for Contact

Before calling or contacting a radio station to be a guest, you need to prepare a press kit and a great sound bite. The press kit introduces you, your topic, your book, and provides the material a host needs to interview you. Let's look at what to put in the kit.

We'll talk about the sound bites at a later time (the pitch you give to get the program director interested). Let's get the material prepared for the press kit first. This is what the host needs to introduce you and ask questions. The host does not always have time to read your book, let alone prepare questions for the interview.

The press includes a short bio. Their time is fast on radio so make this a few sentences. Think of what will grab the audience’s attention about you. Are you a mother of ten? Have you climbed Mt Everest? Have you overcome a problem such as being time challenged? And you can sum up the background that gives you authority to speak on your topic-I speak to busy moms so it's okay to say Karen is a mother of five and author of ten books, so she understands busy lifestyles.

Next write a brief description of your book. Let this share how the book benefits listeners. And bridge into your topic. So, you might say the book has ten steps to improve your time management skills and Karen will be sharing the three most important changes to managing your time.

Next, write suggested questions. List 8-10. These should be ones that will let you share important information or a story/anecdote. They should not be so broad that you would be doing a long monologue answer. They should not be ones that elicit only a yes or no. On an interview about my book on time, questions might be "What's the first step people can take to stop being so busy? "or "What problems do people cause by rushing from one activity to the next?"

A word on questions: Hosts may or may not use your questions. They might come up with their own.

Be ready to answer the questions you pose, but also be prepared to answer anything asked. We can talk about how to respond to curve ball questions another time.

Other optional items for the press kit: photo of yourself, clips from profiles about you, articles you wrote on the topic, and reports or articles that show the need for your topic.

Of course, you also include a copy of your book.

Publishers will send this to the station or you can do it yourself. In my case, I usually wrote the press kit questions, bio, and book description for my publisher and they send it with the book to stations. The first round of kits was sent to stations that had booked me in the past (for previous books). Others were added as I contacted stations.

 Hooks

The photo shows me with a koala bear during a trip to Australia. I did a two-hour live radio interview while in Australia. We took breaks for station announcements and some regularly scheduled programs. Combining travel with a little business helps promote your books in different locations. Today I'll talk about hooks to get you booked on air.

     Stations want guests who can connect to their listeners. That usually means that want something that ties to the community or is issue related to current events and interests. That makes it sound like only nonfiction authors with issues that are very current can get booked. They do get booked faster, but a little creativity can hook a host's attention. Someone with a great story behind a book that ties into listeners can use their story as their hook.

     It can be hard for a fiction author to get on if they merely want to talk about their book's plot or characters. However, if a character had a problem with divorce, abuse, or other issue, they can talk about how fiction characters show us how to handle the same life situation. Or, if the author's book takes place in a certain region of the country, the author can pitch an idea of something about the region uncovered during their research, such as civil war customs in Maryland that have impacted today's culture.

     A children's book author can pitch ideas that help parents relate to children using their book. So, if the book (like some of mine) is inspirational crafts, I have pitched the idea of mother-daughter fun with arts or summer fun with kids. And I've also pitched ideas on raising responsible kids who learn to clean up and be responsible with time management. A children's book on friendship or prayer is a natural for talking about how parents can help their children develop good friendships or teaching their children to pray.

     To develop my hook, I brainstorm all the related topics in the news with my topic. My book on the home focuses on relationships and bringing Christ into the home. So, when there's news about families separated by war or business travel I connect into ideas on how to keep family connections good during separations.

     I also look at seasons. It's a New Year and my time book has sections on goal setting and priorities that I use as a hook to helping people start the year as winners with successful tips on making lasting changes.

     Also, I look at stats and polls to see if there's a tie to poll results, especially if facts point to a problem trend and my books could help bring solutions.

Take these steps to develop a hook:

1. Brainstorm all the topics and spin-off topics from your book.

2. Listen to the radio station you want to be on and note hot topics.

3. Subscribe to email pollsters, such as the Barna report (barna.org).

4. Match up needs with your topics.

5. Write a one two-sentence pitch that will grab a host's attention that shows what you can talk about to interest their listeners.

6. Test the pitch. Ask your writing critique group to critique it.

7. Go for it. Pitch it to radio stations (be sure your media kit is radio to send).

 How to make contact

Once you create a media kit and hook, you need to get in touch with the radio station. You can send postcards with your hook and contact information; send an email or letter with your hook, or call. Any of these should include an invitation to request your media kit. Or, you can send the media kit with a cover letter. I prefer to email first and follow it with a call a week or two later. This gives the host time to hear my name before I call. I can attach the media kit in the email.

What do you say in writing or on the phone?

Start with a brief introduction giving your name, book title, and hook. You don't want to repeat yourself if you email or mail the hook, so you may need to create a second hook statement (or a paraphrase or the original).

I open with, "Hello, I'm author and speaker Karen H Whiting." That's short and lets them know something about me immediately. Then I pitch my hook of how I would be a match for the audience. Two examples are: I encourage people to get beyond busyness to a more fulfilled, yet less hassled life. I'd love to share some tips with your listeners on how they can streamline their commitments to free up time for relationships, fun, and ministry. Or summer is approaching fast and parents often wonder, "What can we do that builds faith, let's us nurtures better relationships with our children, and is fun. As a mother of five, I'd like to share four fun activities to for parents to enjoy this summer that will also build faith and strengthen family bonds. I Pause to let the person talk and express interest, ask a question, or state their interest.

If the host/program director doesn't seem interested ask what subject within your topic is a hot button issue now and see if you have ideas on that.

Don't talk long as radio is fast moving and hosts/program directors are busy. If they decline, thank them for their time and let them know you are open to help them with future needs. If they say, " Yes." be ready to schedule an interview and mark it on the calendar, with information on time to call, which will call (you or the station), and length of the interview.

Give it a try this week (if you have already prepared the media kit) ad call your local stations. Let us know what happens.

 The Benefits

  I started with media as a TV host of a show on puppetry. Here's a photo from the series with a tree puppet I made. And that worked well as one of my first books was Finger Puppet Mania. Media is an open field for any subject. As my past blogs have shown, it takes work to get on radio. Let’s think about the benefits and why it can be worth it to get on radio, even at odd times and small stations.

10 Reasons Why Telephone Radio Interviews Are Great

1. No traffic jams or road rage on the way--- 

 2. You don't have to dress up  

3. If you are asked a whopper no one will not see your expression--- 

4. You Market with little or no cost

 5. You don’t have to worry about your looks or even your breath 

6. You can speak to groups from far away and never leave home 

7. You can talk from a comfortable chair

 8. You have no wasted wait time 

9. You can read from notes if you want 

10. You can even snuggle your favorite stuffed animal or other prop to keep calm without looking dumb-no one will notice.

The above show some of the personal benefits. But, what's in it for real promotion of your books?

1. It really is a time-efficient way to reach more people in different places with little cost.  

2. You never know who might be listening, even at odd hours and on small stations. Stormie Omartian started with any opportunity. She had an interview at a very early morning hour in a tiny Florida town when a TV producer driving through the area listened. He contacted her for a big interview. 

3. Radio interviews can lead to speaking engagements. When I have done local radio, I have often had calls to speak afterwards.  

4. You can engage the interest of people when they hear you. I did a teleconference with less than 99 people and immediately saw my sales and rank go up on Amazon.  

5. It develops you as an expert on your topic.  

6. Being on talk radio gets people talking and that creates a buzz about you and your book.

 7. People need to hear someone's name several times before they recognize it. Radio can help get your name out. Some stations will advertise who will be the guests on their website and on earlier shows, so your name is put out a few times before you speak your first word. They introduce you to their audience.

Schedule time to work at securing radio interviews now that you have a glimpse at some of the benefits! And feel free to comment on other benefits of being on radio.

Preparing the day of the interview

It’s a cold snowy day here in Maryland. I finished a radio interview moments ago. I want to share what I did to prepare for the interview. Today’s interview was scheduled for 11 a.m., on time management and my time book. Once I knew my son did not have school today I slept in, until 8AM. Once I got up, I did several things to be ready.
Early in the morning I placed the book and set of prepared questions by the phone I would be using. I usually do the interviews from my office, but my son wanted to use his computer in the office and can get noisy, so today I chose to do the interview from my bedroom. It's important to plan a quiet place for the interview, free of background noise. I love my son and chose not to disrupt his plans on his unexpected day off.  I looked over the questions and jotted notes to help me be brief and focused on some of the more involved questions. I also marked my book with sticky notes on pages I might want to turn to during the interview. I also made a note of what to say if they asked for a final tip or two (I’d use T-I-M-E as an acrostic in this case).  Next I checked my radio confirmation page. I wanted to recall the host’s name and location of the station. I notice the station is in St Paul, MN. I did an online weather check of St Paul. It’s been colder there than my snowy town. Our 24 degrees would seem like a heat wave to the listeners. I also confirmed that the host would call me. I make a big note on my calendar when I have to call the station (about 10% of the interviews).  The confirmation stated this would be a short interview-5-10 minutes. That means shorter answers with quick, focused statement. Ten minutes before the interview I went to the bathroom (don’t want a problem during an interview) and drank some water. I did a few voice exercises, especially as I noticed my voice was a bit hoarse and throat a little scratchy. I made a mental note to be sure and speak from my diaphragm (that bypasses the throat problem). I prayed for the listeners and for the right words to say. The host called a few minutes early. We chatted about the weather. (Good thing I had checked on that). It gave me time to turn off my call waiting (flash over and hit *70)  It was good that I prepared. The host mostly asked questions off the suggested list. She also had asked one about being over whelmed and then asked how that related to being over-tired (not on the list) but as over-tired is one of my topics I could answer fast and had jotted my own note about the difference between the two (there were questions on each topic but she went in a different direction).  The host also asked about my other book in the series and I gave a short description. She ended by asking me to give a final tip or two that people could readily apply (I used my acrostic).  After the interview the host spoke to me for a minute and said she’d like to schedule an interview regarding my other book. That’s a good indicator that she liked how the interview went.

 I hope this glimpse into my preparations helps you. Let me know if you want tips for how I prepare for the longer interviews.

Taking the plunge with publicists

I've booked radio interviews on my own, had a publicist hired by a publisher, and hired one myself. People ask, "Should I get a publicist? What will a publicist do fro me?" and a host of other questions. It' true that:

Some publishers hire a publicist for you and some don’t.  Some authors hire a publicist themselves.

The big questions before sinking money into publicity are: What will a publicist do?  Can they promise me a certain number of interviews? Is it worth the money?

Let's chat about these topics...

When a publisher hires a publicist that sounds like smooth sailing. It can be. For me, especially on one of my first books, it worked out great.

The publicist promised at least 12 interviews. She coached me on what to do and how to prepare. She had a staff person write the bio, media questions, and prepare the media kit. The publicist asked for my preferred days for interviews and contacted me while setting up any interviews. The firm sent me an email and hard copy confirming the interview, complete with show time, address of station (for sending thank-yous), length of interview, radio web site, host name, etc. I also received a reminder 24 the day before the interview. It took a number of months to get me the interviews as I was new, unknown, and the book was an activity book for families (not the normal how-to or women’s issue type book)

Does that always happen? NO A publisher hired a publicist for two of my friends and their new books. The firm only secured one interview for each of them. One of them actually did most of the work creating the press kit for the publisher.  As a result the publisher did not hire a publicist the following year when they released my two new books. As I had time but little money, I did it myself. I spent hours developing the press kit, contacting radio stations, and following up with station. I applied all I learned from that former publicist and set up my own information sheet to fill out when I did book an interview. I set up over thirty interviews over the next several months.

Doing it Yourself (DIY) is time intensive but it works and saves money. But… It’s easy to get on small stations and hard to get on big networks or TV.

So, I recently hired a publicist. The one who worked with me on my earlier book took a year off and didn't really work on the TV interview angle that I wanted to try. I had a little money and almost no time. The books have not done well, although hosts have liked them when I set up my own interviews. You might say I’m making a last ditch effort to get the book sales up. I also know this will help get my name out there again, to the media, and that never hurts. It takes several times hearing someone’s name before there is name recognition. I checked out several and found one recommended by others, interviewed him, and knew he was starting a new company with great start up prices. I also only needed to commit to three months, not four. There’s no promise of any actual interviews but a promise that he would work hard and he believes in the book’s potential. He has worked hard and has gotten me some small stations plus a few TV interviews so far. He sends emails with the details and sent one hard copy follow up. He sent email reminders a few hours before the interviews. He created all the media information/’packets. He even visited a radio station and spoke to a host to see how they reacted to my information and book. That gave him new ideas of how to approach the hosts. We are in the middle of the process but I am pleased with the outcome so far and will see what develops in time.

I also know that a few friends who hired a publicist for their book releases found it a great step to success for them.

And if you want to know the name of my publicist, I'm sure he'd be happy to have me pass it on. It's Veritas Communications Inc., and his name is Don Otis. You can find him at veritasincorporated.com and email him at Don Otis Let k him know you heard about him here at the CAN blog.

Follow Through

Someone mentioned they sent out media kits to several stations and nothing happened. This person just waited, hoping the stations would contact her. That happens sometimes, but not often. Radio stations are busy and receive many media kits. You need to follow through and be persistent if you want to get booked. 

There are several ways to follow up after sending out a media kit. You can email the station host or program director for larger stations or phone the station and schedule a time to speak with the host. Email is easy but with so much email coming into everyone’s box it may never get read. Be sure to state in the subject line that you are following up on media kit sent regarding your book (list title). I like to email a week or so after I think the media kit arrived at the station. I do get a few stations that respond and even book me that way. After another week I call the station. The hardest part of calling is to get a live person and not a recording when I call. I am prepared with a 30 second pitch, just a sentence or two connecting my book sent and the benefits I can bring to the audience. Sometimes I have to pitch twice. First, there may be a receptionist who wants to know the nature of my call. Then I may be switched to the host or the program director. Sometimes I am asked to call back and I try to find out the best time to call (when host is in and not on the air). Don’t become a pest though, and if the host does not express interest in having you as a guest be gracious and let them know you appreciate their time and that perhaps a future topic will be a better match for their audience. After I am booked, I confirm the time, date (time zone), host’s name, show name, and who should call (station or me). I fill out my own form with the interview details and mark it on my calendar. This is the time to ask if it is possible to have a copy of the show if you want one. And find out if the interview will be available online (in which case you may be able to capture it yourself into an MP3 file).  After the show I am not done. I try to send a thank-you note to the host with a bookmark. I may even send a different book if they expressed interest in booking me again.  And you can also keep a list of radio contacts and send Christmas or Easter cards to them. It’s a little way of showing appreciation and also reminds them of you and your books.

Radio Interviews and answering tough questions



Aloha from Karen! I'm on the road in Florida for the Florida Christian Writers Conference. I'll be teaching there, attending a big bookstore event, and then heading to Tampa for a TV interview. I'm hoping you will be broadcasting to the world via radio soon! Make it good by being prepared to respond to tough questions. In one of my first interviews the host made a very negative statement about my book that also showed he had not read it. I didn’t want to make him look foolish yet I wanted to defend the book.
We’re talking about radio shows where there’s not a lot of time to think of a good answer. You must think fast and respond quickly. No host wants dead air time, that is, silence. The comment about my family book was, “This book looks like it’s full or arts and crafts and cooking that my wife would like to do with the kids. Why would it interest a father like me who wants to play sports and games?” So I said, “I suggest you turn a few more pages and look a little deeper. There are tug-of-war activities, outdoor fun, and even science experiments.”
          The host expressed interested. Then he came back with another comment, “So, I guess I can do the ones that interest me and let my wife do the rest.”

          That was not my objective for a book for families. I quickly mentioned that Dads need to hold onto their role as spiritual leaders in the family and should lead the discussions prompted in the book. They could take photos when they did not want to lead the actual activity and let the wife, or an older child lead those projects. That worked as we then launched into the role of dads in the home and family life.

          How did I come back so fast?  I knew my book well and I had tried to look at things from all angles. That meant writing down all the reasons someone might not buy the book or buy into the topic. It meant thinking of the negatives, others might bring up and challenging myself to think of responses. I had also thought of all the great benefits of the book that could remind me of responses to comments. And as some hosts like stories and might even tell a story of a disaster at trying to do devotions I had a counter story or two that I could mention.

          Listen to lots of talk shows and radio talk shows to see how people navigate the tough questions. Some avoid them or ignore them, but that can make the guest look dumb or unknowledgeable about their topic.

          Some people divert tough questions by saying that’s interesting and it reminds them of….  That can work in a pinch but is never as good as meeting the issue head on.

          Other authors like to be sure they have statistics and facts to back up their information. They can use the facts to counter comments. So, dig into the facts before you go on air. For my family book, I knew the Barna Poll had a statistic that 85% of parents do believe they are the primary ones responsible for teaching their children about faith. Yet, research also shows that most parents spend zero time weekly talking about their faith with their children. That helped me make the connection that parents need something easy and do-able to carry out their responsibility.

          In responding to tough questions be gracious and don’t make your host look foolish. The listeners like the host and you might alienate or anger the audience to put down someone they care about, unless it is a controversial show where the audience enjoys a lively disagreement. Introduce your counter idea as something your host might want to know or discover. Phrases like, A new thought about that is…,” “A different perspective on that…” or “Let’s look a little deeper…”

          Another way to prepare is to practice with someone who likes to ask tough questions or to have several people write down questions they think could trip you up and see how fast you could respond.

          Most of all, consider the tough questions as opportunities to delve deeper and show off a different angle to your topic and book.

Connecting Promotion to the news and special dates

  I’ve spent the last eleven days in Florida (and yes, I did a little media there- I had a TV interview). My aloha is because I lived in Hawaii for two years and love the word which means hello, until we meet again, and I love you. The multiple meaning word expresses so much at once and that’s what we hope to do when we connect to our audiences.  When you pitch your topic to media hosts, they want it to relate to their audience needs and interests. Let’s chat about how to hook into current events, historical significance, or special calendar dates.
Let's chat about how to use the news for promotion!

Matching your topic to current news offers ways to help people cope with today’s problems and thus makes your ideas relevant. Here are a few links to quickly check current global headlines: http://www.daypop.com/news/ http://news.yahoo.com/i/716

People enjoy celebrating and finding meaning in life. There are various Internet sites that list celebrations for each month and days in a given month; these include holidays and also events and days to commemorate almost anything from chocolate cake day to breast cancer awareness month. Here are sites for checking on various months:  http://seasons-seminars.com/datestoceleb.php http://www.thankscompany.com/pages/dates.htm
http://www.adsources.com/IDEAS/Cal/
Use these to check out special dates as you plan trips. Then, if there’s a good match, use it with the local media where you’ll be traveling. Or use it to plan a press release and media blitz for your book release date or a month’s media campaign to get more promotion.

To find out which dates are actual card sending dates look up http://wordpress.com/tag/dates-to-celebrate/. These are the more highlighted dates for people who want to stay connected with friends and families. Use one that is less known and think of ways to connect it to your topic. Or, if you have a historical based book (historical fiction) link to historical dates. These sites list events in history for any date you type in: 
http://www.datesinhistory.com/ 
http://www.scopesys.com/today/
If you know an event but not the date, check it out at  www.wikepedia.org and find dates associated with the event.

You can also hook into current polls and statistics. One source for current research stats is from the Barna update. Subscribe to the update and weekly you’ll see the latest poll results. http://www.barna.org/FlexPage.aspx?Page=BarnaUpdateNarrowPreview&BarnaUpdateID=255 is the website and on the left you can click to subscribe.

What are some ways I have used this information? I linked events of when war broke out in the Middle East and the activation of many reservists to ways to stay connected while apart. Most years I set up interviews to coincide with National Family Day at the end of September. My friend Sandra Felton has often been interviewed for Clean up Your Desk Day (about Jan 10th) and other days for getting organized.

I’ve connected seasons, such as summer and summer camp or more time at home with ideas for family fun and care packages for kids at camp.

I browse events and special celebration days on a regular basis. I now write a monthly family page of interactive ideas for the month’s calendar. That way I get paid while I research the dates!

I suggested to a friend who wanted to get on radio with her historical novel to link the Boston Tea Party date to her novel set in Boston during the American Revolution and they booked her. However, in linking to a historical date be relevant to today. Not everyone enjoys history. With the tea party also talk about today’s tea traditions and historical uses of tea. Or add some fun trivia facts or humorous anecdotes about tea.

Keep the balance between your book’s topic and reaching the audience with ideas that entertain or offer help to the listeners.

And, by this is national craft month (great for my inspiration craft books for tween girls). Today in 1922 the telephone patent was granted and we’ve been talking by phone ever since. That makes a good link on communication for families or anyone. We’ve also had our time invaded by sales reps and phone solicitation (my Home book and Time book come to mind).

Radio interviews From a Publicist's View

I've invited a publicist to participate today and answer some questions many people have about hiring a publicist to help promote our books. His name is Don Otis and yes he is my publicist. We'll do part one today and part two next week, If you have questions for Don, please let me know.

So, if you have wondered what a publicist can do, what gives them the experience to do it, and more, listen up!
Q: Don, tell us a little about yourself and how you got into being a publicist. A: Karen, I grew up in Southern California where my dad was the general manager of Lear Jet. My dad, George Otis, Sr. was the first to record the Bible—on long play records in 60s. His work morphed into a publishing company called Bible Voice (bad name).

I went through the California State University system and ended up doing graduate work in sociology and public administration after graduation. This abruptly ended when I was sent to manage The Voice of Hope Radio Network in Southern Lebanon. This gave me a taste for the media. It is incredibly powerful for influencing, challenging and articulating what people think and believe.

On the personal side, I enjoy books—probably read 50 or more a year. I try to read secular books as well. My interest is in trends, beliefs, apologetics, geopolitics, socio-cultural issues, values, social psychology and youth, particularly boys. I have always enjoyed and competed in athletics like running, mountain biking, swimming and climbing mountains. I still do races and enjoy the physical/mental challenges. In March, my next book, Whisker Rubs: Developing the Masculine Identity came out with Living Ink/AMG Publishers so this gives me an opportunity to talk about issues that are close to my heart.

Q:What can a publicist really promise and deliver? 

A: The answer to this question depends upon several elements. 
1. What is the project?
2. How available is the author?
3. Is the material (book) package/title done well?

Issues primarily drive the broadcast media. To the extent that a book lends itself to what’s happening in the culture or in the world, it will do generally do well but the packaging has to be right. My business philosophy is to under-promise and aim to over-deliver. I’m not always successful but I know when I’ve done my job well. Some publicists charge exorbitant fees for poor results and I think this reveals a lack of integrity.

The very least a publicist should know how do is write and develop good media materials. These are not a book review. Rather, these should be designed as a hook for producers or hosts of programs. Second, a publicist must have a good media list and good relationships with whom he/she works. There is no short cut for building relationships, and this means giving the media what they want and then servicing them well.

As far as results, the numbers have to be there. If a publicist can’t deliver more than five or six interviews, they have not done their job well. On my first book, I had about 100 interviews. but this was higher than normal. A typical media campaign is going to elicit between 20-50 interviews. Obviously, fiction is much more difficult, and expectations have 
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On the personal side, I enjoy books—probably read 50 or more a year. I try to read secular books as well. My interest is in trends, beliefs, apologetics, geopolitics, socio-cultural issues, values, social psychology and youth, particularly boys. I have always enjoyed and competed in athletics like running, mountain biking, swimming and climbing mountains. I still do races and enjoy the physical/mental challenges. In March, my next book, Whisker Rubs: Developing the Masculine Identity came out with Living Ink/AMG Publishers so this gives me an opportunity to talk about issues that are close to my heart.

Q:What can a publicist really promise and deliver? A: The answer to this question depends upon several elements. 1. What is the project? 2. How available is the author? 3. Is the material (book) package/title done well?

Issues primarily drive the broadcast media. To the extent that a book lends itself to what’s happening in the culture or in the world, it will do generally do well but the packaging has to be right. My business philosophy is to under-promise and aim to over-deliver. I’m not always successful but I know when I’ve done my job well. Some publicists charge exorbitant fees for poor results and I think this reveals a lack of integrity.

The very least a publicist should know how do is write and develop good media materials. These are not a book review. Rather, these should be designed as a hook for producers or hosts of programs. Second, a publicist must have a good media list and good relationships with whom he/she works. There is no short cut for building relationships and this means giving the media what they want and then servicing them well.

As far as results, the numbers have to be there. If a publicist can’t deliver more than five or six interviews, they have not done their job well. On my first book, I had about 100 interviews but this was higher than normal. A typical media campaign is going to elicit between 20-50 interviews. Obviously, fiction is much more difficult and expectations have

Q: Is there any way to judge the effectiveness of radio interviews? How does it compare to blog interviews? 

A: Radio and television are immediate and give an author the opportunity to present their own material. This is why I believe publicity is so important. The big multi-market shows are always better since an author is covering dozens or hundreds of markets in the same interview. One client had more than 10,000 calls after their appearance on the 700 Club. Others have been on and the results were not quantifiable. I have also seen very good response to single-market stations and to interviews on non-commercial stations so an author should never discount the so-called smaller stations.

I am starting to do some blog interviews for myself and scheduling them for other but the jury is still out on the effectiveness. The idea of publicity is to create exposure, generate buzz, and offer opportunity.

Q: Do you take anyone as a client or do you need to be sure you can market him or her and his or her book? What do you want to know about a perspective client? 

A: Since starting Veritas Communications (www.veritasincorporated.com), I have decided to be more selective about the projects I agree to do. I want to be successful. Of course, I read everything I work on and really enjoy “spinning” content to meet the needs/interests of the media. There’s another important point worth mentioning here. A PR agency that is either over-booked or under-booked should be a red flag. Some agencies take on anything and everything. A publicist that is too busy or too difficult to get in touch with is over-extended and the author will suffer.

I like to know if a prospective client is a good verbal communicator. I spend time with authors before they interview, coaching, encouraging and suggesting tips that will make their interviews (and sales) better. After doing more than 200 broadcast interviews, I understand what authors go through and can help guide them through the process.

 Q: What are the rates a publicist charges? And is it negotiable? 

A: Everything is negotiable. The fees vary and the services offered can seem confusing. I just saw one proposal that was about $9,000 for a fairly media campaign. I would caution authors not to be sucked into a decision by how well a person/agency designs a proposal. Look at results. I am presently working on a number of projects I believe in so my fees are drastically lower – 75 less than the fees mentioned above. I work on print/radio and television. I also look for special market opportunities. In general, I am a networker and enjoy finding non-conventional marketing/publicity prospects. An author should expect the fees to include creating the media materials, scheduling interviews, mailing out review copies of a book (expenses are extra) and providing at least a monthly review.

That's just a start. Next week Don will give us tips for good interviews, let us know what successful clients do right, and why and when to choose to hire a publicist instead of doing it yourself.



Don Otis began chatting about the view from a publicist last week and I'd like to continue that today. From managing a radio station in South Lebanon to writing and promoting his own books and years in the business as a publicist, Don really understands all sides of radio interviews. It's great to have him here again with some words of wisdom.



Thought you might want to see Don as we hear from him.

What are your top three tips for someone who wants to be interviewed on radio?  1. Be prepared. Read your book again before doing an interview. I use Post-it Notes to flag key sections of the book so I can refer to them during a radio or print interview. 2. Be available. Interviews can be 5 minutes or 2 hours in length. They can be very early or quite late. They are an inconvenience. To the extent that an author is available on short notice or for smaller programs, they will have a better overall media campaign. I would also add that gratitude goes a long way with producers or hosts of shows. 3. Be energetic. This doesn’t mean that an author should be obnoxiously hyper but you should be passionate. Think in sound bites, recount stories, and be upbeat.

What do successful clients do right? 1. Make them available whenever opportunity calls 2. Express graciousness 3. Have realistic expectations

What do you do when you are having a hard time getting someone on radio?

 A: I rethink my original strategy and ask what I’m doing wrong. The publicity business is not a science. I re-work the media materials and re-pitch it or look for something topical to piggyback on. The media are either interested in a subject/author or not. This is a business about persuasion. I can’t force the media to interview an author; that’s what paid advertising is for.

When is the best time or window of opportunity to get radio interviews? When something big happens in the news. For example, my first book came out when the Clinton-Lewinsky fiasco was hitting the news. My book, Trickle-Down Morality, was about how we rationalize, compromise and justify wrong choices. A good publicist reads the news and is honing in on events/issues that will drive publicity for an author. In other words, the objective is to tie into hard news. This isn’t always possible.

A second answer to this question has to do with the release of a book. Let me say that the media doesn’t care if your book came out two years ago as long as it is relevant today. If your publisher has dropped the ball, hire a publicist yourself. A specific release date doesn’t attract or deter the media. Obviously, if you have a Christmas book, July is not the best time for promotion!

Why is a publicist better than doing it yourself?  

A: Because publicists have lists and relationships. It’s that simple. This doesn’t mean an author isn’t motivated or capable of handling some or much of their own publicity but it looks better to have representation. Would you hire an attorney or represent yourself if you were going to count? I see the author-publicist relationship as one that should create synergy and cooperation. Some publicists are defensive and territorial but the goal always remains the same, to get coverage for the author.

Some people seem to be good at setting up their own radio interviews. What is different about them? When might they choose to hire a publicist? 

A: If you can set up your own interviews, have the time, the connections, the willingness to do the media materials, send out books and do follow up, I’d say why not? I’m working with an author right now, Leslie Montgomery, who is very good at it but it’s because she’s been burned in the past and thought she could do the job herself (which she can). If you are an author who can do the marketing piece but would rather spend time writing, hire a publicist.

Media timeline-is it ever too late for an interview?

 Let’s look at the timeline for radio promotion.
Aloha from Karen. Publicists often say the most important time to promote a book is the few months before and after the release of the book. That is certainly important to get the sales going and keep it in print. Yet, I'll be on radio next week with books that came out more than two years ago (you can listen in online next Monday). 

When you’re on radio the book needs to be available. It frustrates a listener to discover they must wait two months for the book’s release. So, before the release it’s not good to do live radio interviews. However, most radio stations book guests ahead of time and it’s great to work at setting up the interviews. Some stations tape interviews and these stations could be scheduled to tape ahead and be ready for the release date.

However, what does the release date really mean? My tween girl’s books had a release date of July 1st. For that publisher it meant the books got to the warehouse that day. A few weeks later he had copies in hand and gave me a copy of each. He could send review copies to radio stations. However, the stores did not have them on shelves until the end of August and early September, almost two months after the release date. Yet other publishers have the books shipped to stores for the release date. Thus, you need to ask your publisher to explain their release date and when they expect stores to have copies on shelves.

With my latest books, I waited for radio stations to receive copies of books, as the publisher didn’t send them out until three months after the books’ release date. The books hit stores in the month of release. I felt like I was already late, but I had to wait. And, as life happens, I was in the middle of a move and had no home for the month after the radio stations had the books. I scheduled around the move, even doing an interview with packers at my home. I had a few radio interviews every week I had a landline for three months. Then I transitioned to one a week and then a few a month.

It’s two years since the release of the books and I’m still doing interviews because the books’ have a timeless message. I do less, about two a month, but I continue to promote them. I don’t have new books so I can still focus on marketing them. The publisher is no longer marketing the books and sales have dropped off. But, at this point the interviews help keep my name out there and will help me keep relations going with the media fro the release of my next books (I have four contracted books now so releases will begin in a year).

So, if the book is still in print, keep promoting. Do focus on those first few months as that can make or break a book. There have been sleepers. Those are books that sit on the shelf for a while, maybe even a few years, and something happens to get them selling. Most often, this happens because some well known personality recommends the book and word of mouth gets things going.

According to a timeline in John Kremmer’s book, the sales plan should be developed 6 months prior to release. Sales sheets and catalog information are generally done 5-6 months before release. The promotional materials and press kit needs to be done during the month before release. Contacting media should be done during the month before the release date. Scheduling interviews should be started a few weeks before the release. And interviews should continue to be scheduled for a year after the release. They also indicate it’s a good idea to plan a new marketing campaign 6 months after the book’s release.

After months of interviews you get a sense of what works and with a buzz being created speaking on the book to groups can be increased. CDs and DVDs from media can be used to land larger network interviews. At this time seasons have changed and current events have probably changed so the campaign can be adjusted for these differences. My book on time management for busy wives was released in January. By summer I needed to adjust to send press releases related to school restarting and then the holiday rush. Adjusting to needs helps keep momentum up on a book and keeps the topic relevant for people and the media.

 Next week I'll do a new radio interview with KCIS in Seattle ( 1:15 Seattle time on Monday) and I'll also have a past taped radio interview (Water through the Word) rebroadcast on that next day--Tuesday, April 10, 2007 1:48 PM, on WCVX AM1050 in Cincinnati, Ohio at 5 and 7:30 PM est. If you don't get the station tiune in online at www.WCVX.com ; click on the "LISTEN" button on the upper right side of home page




Radio Host Viewpoint on Interviews

One of the best sources for information on interviews is a radio host. So, today and next week we'll chat with Rev. Timothy Higginbotham, Ph. D. Tim hosts a radio show and has for the past four years. He is also looking at starting a new show that will use many more guests than his current talk show. Notice the points he makes about press releases and what he needs in a guest.

First, let's find out more about Rev Timothy Higginbotham and his radio experience.

 Q. Rev. Timothy, please tell us about yourself and your background that brought you into broadcasting.

I started out as a university teacher and taught in psychology, education, and computer science programs and did a lot of consulting for large companies and organizations. During that time, I did some writing and a lot of speaking at various academic conferences. Shortly after I wrote a computer education textbook, I left my teaching job, not having any idea that I would be going into the ministry, but that is what happened about ten years ago.

I was serving as a senior minister for a local church and the prayer coordinator for the Treasure Coast Baptist Association when the 911 disasters occurred. I put on a Pray for America service for the association, and one of the people from a local gospel radio station attended the service. As a result, he asked me to be a guest on his program. Up to that time, I had done a TV presentation for a computer conference in Columbia South America, but hadn’t done any radio work. I was operating a telephone prayer hotline at the time, and after appearing as a guest on a few programs, I realized that I could expand my prayer ministry through the radio. So, I decided to host a program of my own.

Q. Tell us a bit about your current show and the audience. Who listens to it and what engages their interest? What are the demographics of your audience? (Age/income level/education, anything that makes them distinct)

My show is called The Spirit Powered Life. I’ve done it for nearly four years now. It’s a weekly program that is heard every Friday at 12:45 PM, simulcast from approximately Melbourne to Lake Worth Florida, which is a distance of about 150 miles, and is also heard on wjfp.com worldwide. The audience is primarily, African-American, including a wide distribution of adult ages, primarily low to middle income.

The primary purpose of my program is to help people progress in their spiritual walk and to give them hope in times of distress. On any particular program, I’ll do whatever God seems to be putting on my heart. I hope that the primary draw is the scripture-based teaching.

The station is not full gospel. After 6 PM they go secular, with the idea of drawing younger unchurched listeners.

I try to tie my programs to the current events that my listeners are hearing and talking about. I usually have some scripture that gives a Biblical perspective to those events.

Since my program is so brief, I don’t take prayer requests on air, but do get them after the show. The program is what I call dense. I try to jam a lot of information or teaching into a short amount of time.

It’s surprising how people will often say something like, “I felt you were talking directly to me.” That is one of the nice things about radio. And although I don’t see the people I am talking to, I sometimes get feedback via email or phone calls after the program and sometimes when I am shopping or out in the community.

Q. You are also looking at creating a new show that will use more guests. What is your vision for this show and what will your audience want from guests?

My top-level goal for the new show will be pretty much the same as my current program. The thing that will be different is the method. Instead doing a sermon-like teaching show, the new show will be primarily interview authors who have written books that will help people overcome the obstacles in their lives. I’ll attempt to bring some of the key principles presented in the books to my listeners and sometimes illustrate those principles as they have been applied in the author’s life. I will occasionally also be able to counteract popular secular trends and ideas by talking about books like The God Delusion.

One interview that I did recently on my current program that represents the kind of thing I plan to do on the new proposed program, was an interview of Pastor Kenneth Young from Winter Park who wrote the book, Going to the Next Dimension. I met Pastor Young at the Florida Christian Writer’s Conference. On the program, I asked him about some of the key principles explained in his book that I thought would be of immediate help to my listeners and that might increase their interest in reading his book. I also used his personal life as an illustration. He overcame dyslexia to write his book, so I brought that out in the interview.

Another interview that is a good example of what I hope to do on the proposed show is an interview that is scheduled for my current program on April 13. Leslie Montgomery, who wrote The Faith of Condoleezza Rice, will be joining me. That book is about a successful and well-known personality that my listeners will know. The interview will help my listeners learn the principles that Condi used on the road to success.

Q. When you receive a press release or an email from someone wanting to be on your show what attracts your attention?

There are four criteria. First, I need to be able to see how I can use the interview to accomplish my program goals. Second, it needs to connect with my specific audience. Third, the author and information needs to somehow fit me, my personality and my way of presenting information. Fourth, I need an author that can be concise and information that can be delivered concisely. I also like to have a current events connection but do not put that on the same level as the other criteria.

Since my program is brief, I cannot conduct an effective interview with someone that rambles or just can’t make a meaningful point in a few sentences.

I do not like flagrant or exaggerated self-promotion. The information should be the focus, not the person. I know it is necessary for an author to do promotions, but I prefer to see some evidence of what I would call Christian humility.

When I select a person and book for an interview, I have a detailed idea about what points I want brought out, so I want someone that can follow my lead and answer the questions that I ask directly and without wasting expensive airtime.

Q. How can a guest engage your audience? Radio audiences are self-selecting. If they listen to me on a regular basis, there is some connection. I am not much of a performer, but what I often hear is that my listeners can sense my sincerity. That is something I want to keep in my program. Therefore, sincerity and helpful information is what I want from my guests. To the best of my ability, I select guests that I think will relate to my audience, honestly, openly, and effectively. A guest should talk to the audience like they are talking to one of their friends, in a normal conversational style. Don’t try too hard. The audience wants to know that even though you are an author and an expert, you are also a real person. I am not a born radio personality - probably the farthest thing from it. I do not have a good radio voice, and have to work on my delivery constantly to make small improvements. But I’ve received some of my most positive feedback from shows that I thought I did very poorly. Again, my experience says that an audience will respond to sincerity. One thing I would highly recommend for guests is crafting short powerful statements that speak to key points. If you look through a book of quotations, you’ll find that some of the best are no longer than a dozen words. They make a powerful point, quickly and artistically, while pointing to something more. Here is one that illustrates what I am talking about. “The roar is not the river, and the words are not the prayer.” It’s short, clearly makes an important point, and yet points to something more. It encourages deeper thought. Don’t worry that it does not provide a detailed explanation. You can leave the audience wanting more. Maybe they will be motivated to think about it, or better yet, buy your book. Of course I am talking about my own show and my own preferences. There are hosts that will want something different.  

Q. Do you ever cut a guest off early because it isn’t working out? If so, what are the problems? I have not cut a guest off yet, but it will happen if a guest is not following my lead or wasting air-time by getting into unnecessary detail, or embarrassing themselves, the station, me or the audience. 

Q: Do you ever have a guest who is so good you ask them to come back or run longer than you planned? If so, what did the guest do right? There have been guests that I would ask back if my airtime wasn’t so limited and my schedule wasn’t so tight. When I get the new program running, I will ask some that I have already interviewed to come back.   Pastor Young, for example, did a great job. He had a book that teaches many of the principles that I want my audience to get. He answered questions clearly, each in a few sentences, and waited for me to direct him to the next question or to elaborate on his answer.   

Q: Do you like guests to share stories? If so, what type?   Stories are always nice. With the current airtime constraints, they have to be brief though. Often I’ll ask a guest to tell a particular story that I read in their book or got from somewhere else.  A brief story relating an incident that led to the writing of the book is good. It tells something about the author and gives some of the motivation behind the book.   

Q. What does your audience need? What do they hope to gain from tuning in to your show? One good way to get to know the listeners needs is to tune into a program on the station where they take prayer requests on air. Most prayer requests on WJFP are for healings, relationships, children or grandchildren in trouble, finances and a closer walk. They tune in for hope, encouragement, and sound Biblical teaching.

 Q. Do you like to have a guest send suggested questions? Do you use them directly or reshape them to fit your audience better?  

A list of questions can be helpful and I do occasionally use suggested questions. I don’t have much trouble making up my own questions, but there might come a time when I don‘t get enough time to prepare or simply find a good question that I didn‘t think of on my own. But the best thing about suggested questions, to me, is that I can assume that the author has a well thought out answer for that question. That is important to me.   For me, a list of interesting thought provoking statements summarizing key points might be more helpful than a list of questions. 

 Q. How should an author mention their book title or is it better for you to do that? What does not work about an author referring to his or her book? I will mention the book title and some other background information during the introduction. The author can mention the title, but should not do it too often. Don’t make the listeners think that the only reason you are talking to them is to sell your book, even if that is the case. The program should not sound like a commercial. Near the end of the interview I always ask the author to tell the audience how they can get the book and repeat it once or twice. I also post some links in a blog site that I recently started for my interviews.  

Q. Do you have time to read the book before you have a guest on your show? If not, how do you discuss topics without having read the book?  So far I have always read the book. I’m a voracious reader. There might be a time in the future when I only skim a book or go on the basis of other research. I won’t do an interview, though, unless I have enough of an idea about what is in a book to know what I want the listeners to get from the interview.  

Q. Does it help for an author to tie their book into a current event and send you a press release?  Sure. I do like to have a current events connection on my shows. And I am always looking for things that I can use to make my program more interesting and useful.  

Q. What advice do you have for an author who wants to be a guest on talk radio? Try to listen to the show before you appear as a guest. Get a feel for the format and tone. You might decide that some shows are not a good fit for you. Some hosts that like controversy will set you up and hit you with some real curve balls. In some ways, getting on a talk show is very much like getting a publisher for a book. Learn what the show does and then let the them know how you can help them. If you are going to be a guest, make the most of your time. Deliver the most helpful information you can in the least amount of time. Don’t think too much about talking to a large audience. Despite the fact that you don’t see the people that you are talking to, radio is an intimate medium. Your voice most often reaches the listeners alone in their home or car.   If you are doing a call-in interview, like I usually do, call in few minutes before air time to let the engineer make any adjustments and to talk to the host a few a seconds to get comfortable with the situation. 

Practicing for interviews

Each time you have a new book or topic you should practice before your first radio interview. There are a few ideas for doing this.

Practicing for interviews begins in your head even as you write a proposal. Thinking how to describe the book and reader benefits helps sell the proposal and later helps make for good interviews.

Before you begin to practice start asking friends and readers what hit home with them the most as they read the book. It gives you insight to what will engage listeners. Make sure to work those ideas into an interview with questions that will allow you to bring up the concepts.

Practice with a friend. Have them call and ask you questions. Be sure they have your book, your suggested questions, and time to think of a few of their own. Try to tape this and then listen to hear your voice and see if you have any fillers (um, ah, aaah)

Next, see if a writer friend who has been interviewed will call and interview you. Ask them to analyze how you did and give you pointers to help you improve. Also ask them to let you know what went well to reinforce your successes.

Another way to practice is by doing blog interviews. You can read a blog interview I did that was posted this week at http://www.maryanndiorio.com/blog/archives/general/000577.php

For blog interviews, the host usually emails questions a few weeks or a month ahead of the posting date. This allows time to think about your answers and even edit them. It also lets you see what someone might ask you that you had not thought about. There's time for the host to clarify your answers if needed and you email a jpeg photo for the interview. This way the audience can see you. There's also a link to your website. Each blog has a slant and you need to know the slant. For the one posted about me this week the slant is that the blog is for writers/aspiring writers. So, the questions focus around my background in writing and God's call to that.

Another way to practice is taking part in a panel of writers at a library, bookstore, or writer's meeting. This lets you answer questions on the spot, listen to how other authors respond to tough questions and how they make reference to their writing.

Still one more method of practicing is with teleconference interviews. My web site (http://karenhwhiting.com) includes the audio from a teleconference I did. In this case a professional organizer asked me questions to help struggling messies manage their time and homes. She knows her audience and slanted questions to discover simple solutions. Her audience does not deal well with complex file systems, too highly structured methods, or non-specific tips. We had lots of fun. The first part was the host asking me questions and the second part opened phone lines for callers to chime in and ask questions.

There are also marketing books with tips on interviews, sessions at writer's conferences on interviews, and articles about interviews in writers' magazines.

Enjoy your practices as it will take you a step closer to another interview (or a first one).

Time Management + Radio Interviews

Wow! Doesn’t it sound like it takes time to create a press kit and press releases, send them out, follow up to book radio shows, and do the interviews. And as a writer, you still want time to write. Let’s talk about how to manage time for all this.

Let’s look at a way to break the work into small chunks to do a little at a time.
It takes time to market books. It's the way you reach your audience and let them know about your expertise and your book.

Start setting up one block of time weekly for marketing. Do this before a book’s release date. Try to set aside this time even while writing the book. A few hours a week dedicated to marketing really makes a difference. Some people can block a whole morning while others block an hour or two a week. Some people start the day by spending a half hour on marketing and set this up as a daily time. Marketing is a priority. You need to schedule time for it. Then you need to spend that time wisely. Each week choose one task to work on for interviews. This is past of the Swiss cheese method of time management. Swiss Cheese has lots of holes. Each week you will be making a hole in the overall plan for radio interviews. It’s doing it a little bit at a time and keeps it from being overwhelming. In choosing one aspect it is easier to stay focused.

Organize. Set up a file for the radio interviews. It’s good to have a three-ring binder and computer files. Schedule the time on your calendar and keep it for that purpose.

Use the time wisely. Use the first few blocks of time to write the press kit materials, sound bites to pitch ideas, key points, and interview questions, telephone call pitches. Once that’s done, start building a database of radio stations to contact. Include contact by email and phone, plus the website. Use some weeks to practice interviews, so schedule that time to practice, tape yourself, listen, and also set up to practice with someone else. Use this block of time every few weeks to catch up on current events and considering how your topics connect to those events. Keep notes on these.  Network with others who have been on radio and ask for contacts they feel free to pass on. For the database of stations, also make a page for each station to keep notes. Check out station web sites to find the hosts, type of guests booked, and style of interviews. Keep notes on these.

Time to follow up after books are sent. Once books and press kits have been sent to stations, use the time to make calls. Set a goal to call every week on that day until you at least get through to a few live people.  Be especially aware of events in your area of expertise. Make notes on how you would respond to the events with your knowledge. Then send out mini-press releases or emails to connect your topic to the event and let them know you are available for an interview.

Time to follow up after interviews 

Use a block of time once a month to send thank you notes to stations who interviewed you. Make notes on how the interview went. Keep this with the database of stations on each station page. It can help you reconnect in the future for another interview. If you recorded the show (and many are broadcast online to make that easier), take excerpts and post them on your website.

Don't panic. Simply do a little at a time.

Radio interviews and relating to the host



Authors work hard to get interviews but sometimes forget the host works hard daily to keep the audience tuning in. A few tips can help you relate well to a host and make their job easier. If you do that, the host will want you back.

Radio hosts have their own personalities and know their audience. They want to stay on air and that means providing great shows every day. So, as a guest you want to relate well to the host and respond to the host's cues.

If a host contacts you before an interview it means they want to let you know about their show, audience, and their approach. Listen and pray after to fit in well. The host may mention she or he likes to start with one key question and let the Holy Spirit take over. Or the host may bring up key needs of the audience. This host wants you prepared to fit in, so take notes and be ready to go the direction indicated.

 Notice right away how the host introduces you. Is it business like or chatty, personal, connected to a story, or connecting to an audience need? That's the first cue to the host's style and the audience.

If the host is businesslike it is probably a working audience who wants to expand their skills and use time wisely. That means they want information they can readily apply. They also need fast facts.

If the host is chatty and tells a story while introducing you then the host probably wants you to share stories and anecdotes. The audience is more relaxed, perhaps listening over coffee. Weave in information with stories and be ready for the host to want to share stories. One host who started with a story before launching into my time book interview appreciated my asking if he knew people who were always late. He brought out stories and then interacted as I discussed personalities and reasons for people living in a different time zone in life. We had fun while chatting and discussing what worked and helped people manage time.

Next, notice the host’s approach. Does the host go down your list of questions in rapid fire? Or does she or he use a question as a starting point to bring up a topic. Or does the host ignore the questions and use ones he or she developed? Those are clues, too. Using the questions can indicate they like them or they are busy and have no time to think up questions. The more the hosts changes questions or brings up new ones, the more that host has thought about the topic and really wants to get into it from their angle. Listen to what that host really asks and try to respond to those questions.

Also note if the host weaves in humor. If so, add in humorous anecdotes. Their audience probably enjoys the humor too. When I’m talking about time and I think the host wants some humor I bring up zany time mix-ups I’ve had.

Note the spiritual level of talk and questions. If the host wants to know the spiritual side of your topic be ready to share your testimony in relation to the topic and Biblical perspectives that support your views. Be ready to mention a key Bible verse or passage that will help readers within the topic. These viewers are accustomed to connecting their life to their faith and want that link.

Also note if the host brings up current events. In that case, the host may have a more mixed audience, more coming from a worldview or secular lifestyle. The audience probably wants to know how your message relates to daily life and world events. After Hurricane Katrina I found a number of hosts who wanted to talk about that disaster. O brought in my experience of living through Hurricane Andrew and losing half our home and then related it to my topic.

Also match your host’s speed. If the host is fast talking and brief try to give concise answers. A host can be quick to ask a question to let you have more time to talk. Then the host may follow up a short answer by asking you to explain it further or to clarify a point. If so, go deeper and take a bit longer to answer.

Listen to the host rather than trying to think of your next answer while the host talks. You want to be attentive to what the person says and how so you can fit in better. You can walk alongside someone much easier as you match his or her pace and that is also true or coming alongside a radio host.

Radio & Small Station Advantages

Hello from Karen. When I arranged to be interviewed while traveling in Australia I never dreamed they would have me on for two hours and make such a big fuss over me. Even the local Christian bookstore owner popped in to meet me and ask about carrying my books. The host shared how she felt I must be a huge celebrity and treated me like one on her show. She also had that small town intimacy with her audience and drew me into it. She shared with the listeners that she had to give me a big hug and they were part of that hug welcoming me to their community and country. We had a great time.

We would all like to be on the big networks and be a guest of Dr. Dobson or some other well-known host with over a million listeners, but that doesn’t happen fast with most authors. Instead, the doors that open more easily are the small stations and the local ones. These have some great advantages. Let’s look at why we should be happy to do small station interviews, tips at getting on the small stations, and how to find them.
Think of small stations as more intimate interviews. Hosts get to know you and want you back as they consider you a friend. The listeners may be fewer but they are loyal and think of the host as a member of their families. They invite you into their homes and hearts as a friend of the host.

 Here are some advantages of small stations:

• Guests spots are generally a little longer giving you more time with listeners

 • The station is more likely to have your book and short bio on the web site

 • You will be promoted off the show as the station promotes who will be on their upcoming segment. 

 • The show is likely to be taped and re-aired throughout the coming year. That makes the interview last so much longer. 

• They are more likely to have you back on a number of times. As it takes several times of hearing a person’s name for name recognition this provides a venue to really develop your name. I have several small stations around the country who now have me on with every new book I write. 

• They are more likely to have a receptionist who gives out your name and web site to callers. Large stations are too busy for this.

 • You reach a broader demographic of people as small stations are in small towns. Large stations usually have a more homogeneous group of listeners. The more diverse an audience who listens and buys your book, the wider influence is the word of mouth advertising. It’s more likely to help you cross into other groups. 

• They are easier to book because less people are clamoring to get booked on their show. 

• They may continue to give away your books for several days after the show. A large station is too busy to do that. These additional give-aways give out your name and information. And if the person doing the give away heard you and liked you, they are likely to talk about you and your book. It’s a much stronger ad to have someone else praise your book than for you to toot your own horn.

 • The talk is often more intimate, with sharing stories and being more conversational. Large stations are more pressed for time and may rush questions and be more businesslike on the air. That depends a lot on the hosts. 

• It makes you look like a big fish in a small pond. They have less authors on, so each one appears to be a big name. 

• You don’t need a publicist to get yourself on the smaller stations. The larger the station, the more likely that they only work through publicists.

So look for towns and areas away from the big cities and check out their stations to find some of the small stations. Look for mid-sized city stations, too. Check out the web sites and see if they make a big deal of their guests. And then start contacting them. They are small so it is easier to call and pitch by phone.

Building Radio Host Relationships

    I had an interview last Friday with a station new to me, one in Texas. I did a few things to make connections that will last and get me on again. Since it takes several times for people to develop name recognition you want repeat interviews. This means networking and graciously touching base with radio hosts again after an interview.

    As soon as you do an interview start building a relationship with the host.

    Last Friday the interview was taped so the host came on to thank me and say goodbye. I thanked the host. I also mentioned an upcoming book. She asked me to keep her informed about that book.  The host also came on before the taping and asked if I was surprised to hear a woman’s voice (her name is Eddie). I said, “No, I saw your photo online at the station web site.” She was impressed that I had looked up their site. Little things like taking time to understand the station and discover a little about the host helps them remember you.  I follow up the interviews with sending a thank you note. I make the notes on my computer with the book as the cover artwork. That helps the host recall our interview. I let them know in the note that I have other books and I loped being a guest on the show. Yes, this has garnered repeat appearances and emails to have me on again or for another book. I put the station and contact information into my database of influencers. Then I have all the information needed for my publisher to send review copies when a new book is released.  I make a note of special needs of the station if noted. I note the region of the country and any remarks the host made to reveal her audiences needs. Then, if there is something in the news connected to that audience I send a press release to the station. After hurricane Katrina I sent out releases of ideas to help families recover and cope with an invitation to have me as a guest. Yes, I got calls and interviews.  When I find an area with lots of military I send a note of my being a military wife (hubby now retired) and a link to my article on living with business separation. That has also resulted in additional interviews.  When I have a book cover design (usually before the book’s release) I send postcards to the stations letting them know about the upcoming book and release date.  Once a book is sent I wait a week or two and then contact the host about booking me. When I do Christmas cards (not every year alas) I also include cards to stations that had me as a guest.  Every little contact adds up and can make a difference in helping you become a regular or someone they are happy to book with every book release.

Radio interview goals and persistence

  The best way to get interviews is to just start contacting radio stations and be persistent. I want to chat about what has worked for me and how I did more than 30 interviews in the first few months of my last book release, all on my own.

        It takes persistence and a plan.

Once you have a book, press kit, a pitch for radio, and a contact list, it’s time to just DO IT-start making contact and set up interviews.

So, set a goal, such as each week calling until you get two interviews scheduled. Then work toward the goal.

Set up an area with all the information you need. Put it in a binder. Have a calendar with it, so you can see if you are available when the station is ready to schedule you for the show.

Create an interview sheet.  This is a form to write in the date, time, station phone number and email, host name, program name, length of interview, topic of interview, and who does the calling. The call-in number may not be the same as the station number (that can be the business number you call to schedule an interview as opposed to the number for the recording studio). Include space for after-interview notes and follow up notes.  List the station address and a place to check off when you’ve sent a thank-you note. Make a space to note referral source, if any. It’s good to know where you got the station number (to thank the source, network for more numbers, and to mention to host the referral). Send me a note if you want a copy of my form. It's simple but works.

Also have your press kit with book description, bio, and suggested interview questions, so you can send/email them when asked.

Be persistent  Once you are prepared to call, be persistent.  You can email one week and the next week follow up with a phone call. Ask the receptionist who schedules the guests and then ask to speak to that person. If the person is not available, find out the best times to call. Then note that on your calendar and call at that time. I make a list of stations to call and go down the list, calling one after the other, until I reach my goal of talking to a certain number of stations or setting up a certain number of interviews. At the moment I don’t have a new book, I’m just finishing editing my next book to send it to my publisher (another inspirational craft book for tween girls). But, my last tween girl’s books just went into a 10th printing and it is almost summer-the time moms want to hear about what to do with their children, including tween daughters. So, I’m only working at setting up an interview or two each time I sit down to contact stations. I’ve needed my time to write (and prepare for my son’s wedding next month).  Last week I called a station because two friends gave me a referral to the host. I mentioned one of these people to the host, mentioned the 10th printing and that I’ve done dozens of interviews and I have relatives in the listening area. She has never seen my books, but immediately scheduled me for June 8th. I then emailed publishers to send books. She wants to spend a half hour interviewing me and talk about a few of my titles. That was fast. Some days it takes a few hours to set up anything. However, I know with each call I am building my network. They may not be interested now, but there’s always another day and new news to connect to for a future interview. I don’t consider the time a waste, but rather it’s time I used making connections. I make notes about calls that don’t result in interviews too. It may be that the show has been dropped, is booked out for three months (but I find out if I can call back in two months or whenever they will next do scheduling), and if my topics do not currently fit their focus (they want controversial, political, or sports guests and that’s not me at the moment). Maybe I will have a good topic for them in the future. At the moment I’m writing an article about a sports figure from her family’s angle on raising a champion and that might work into some interviews later for those sports-enthusiast hosts.

Different approaches/times to call
1. You can send postcards to the hosts at stations announcing the release of a book, the release of a reprint, or giving a book’s pitch. This should include contact information to ask for a review copy. This is followed up with a call to see if they are interested in receiving a review copy and scheduling you.

2. You can email a brief press release (a long pitch-a paragraph or two instead of a sentence or two) and follow up with a call to schedule an interview on the topic.

3. You can mail review copies of the book and follow up with a call to schedule an interview.

4. You can call a station who interviewed you in the past about a new project, new angle, or to chat again on a topic that is perennial.

5. You can call because of a referral. Someone else suggested you’d be a good fit for a program in his or her area or a host who interviewed him or her. Mention the person’s name and reason that person suggested you call. Ask if they want to see your books and set up an interview.

Schedule a day each week to contact stations and get going with getting interviews.

Taking charge of the interview

    Aloha from Karen Whiting. Let's talk about how you can control the interview to make it better. Why would you want to do that? Let's look at two scenarios:

    A friend excitedly had her first interview set up. Alas, within minutes of the interview the host cut her off and stopped it. It wasn’t interesting enough to continue. Another friend had an interview set up and the host became so excited that he asked her to stay longer.  I’ve had some interviews that went so well, the host booked me again as soon as the show ended.

    What’s the difference? When it goes well the interviewee is ready and takes charge, When it doesn’t work it is often because the interviewee is timid or launches into something that bores the audience and host and doesn't have the control to steer it in a new direction.

Learn what excites people (tap into their emotional response) and what gets their attention (ideas that work and help them).

The host is in charge right? Well, yes and no. The host can cut off the interview, but you are the key to grab the audience attention. And really, the host wants you to be good. The listener wants you to be good. They hope as they tune in the show will touch their hearts or give them something they need. This does not mean to stampede over the host, but to engage the host and listeners by steering the show in a direction you know will be effective.

You wrote a book because you believe you have ideas or a story of interest to people. You looked to find a show that has an audience that should match their needs with your topic.

    The key is to reach the audience fast. As soon as you are introduced take the opportunity to build a bridge to the audience. The host probably mentioned your book title or topic, so quickly let the audience know why they should keep listening. Launch into a brief funny story, poignant one, or tie into common fears.

    At the same time be gracious to the host. You simply want to use your moments of time to your advantage. Don’t monopolize the time or launch into long monologues. Simply be ready to be quick with your points and weave them into the openings the host provides.

    With my time subject I can tell a story of how rushing caused problems or tie into how rushing can cause us to drive fast and get into an accident or get a speeding ticket and I want to give them tips to avoid the need to rush. Tapping into emotions, such as fears, and stating that you can offer help grabs attention.  Or getting them laughing works because they can relate to times they messed up. I try to talk about something that is short to explain, such as a day that in my rush to leave town I stopped at the bank, found the drive through window broken, so I had to park and use the walk-up window. Then I messed up by taking out cash first and, in my hurry, I deposited the cash in the envelope with the check without realizing it. So, then I looked all through my purse for the cash and finally had to take out cash again. I wasted moments because I didn’t take my time to do things right. If it’s a long interview I may launch into my most miserable time disaster where I ended up literally racing a garbage truck to the dump and use that to strike up a talk about problems of over-scheduling.

Another way to take control is the way you choose to answer questions. Make sure you know your main points you want to get across. Have them on paper and in your mind. With each question, see if you can work in key points. If a host asks me about ways to avoid procrastination I will answer that and include the fact that most people mis-calculate the time needed to do tasks. If they estimate wrong they end up pressed for time. I might give the example of a woman thinking she can be ready to leave in 30 minutes because she never timed herself and doesn’t realize she takes 45 minutes to do her hair and makeup. She wonders why she is always late, but never times herself at daily tasks.

Listen when the host is speaking to hear the host’s interest level. A friend spoke about the Boston Tea Party on its anniversary and the host had no interest. She tried to retell the history of it. She probably should have tied in modern examples of taxes we hate or given some interesting tea facts/recipes first.

It’s also good to use illustrations people can picture. They can see you in your stories. Analogies can work is they are visual word images. So, talking about the merry-go-round in life is best if you mention how Dumbo and the Cinderella carousel are two of the most popular rides at Disney and riding it once or twice is exciting, but imagine if you got on and could never get off. You just kept going round and round. When we schedule too much all the time, we are putting ourselves on endless merry-go-rounds that are not so merry.

Another way to take control is to pause from a question to interject a great though. So, you can say, I want to answer that question, but first let me mention…. Be ready to tie your comment with the answer to the question. If the question for me is on procrastination and I want to bring up the topic of how people view time from the perspective of their personality I will bring up the personalities and why each one procrastinates. It gives us the images of people procrastinating and insight into how procrastinating has different causes and thus needs different solutions.

And don’t be afraid to engage the host in your story or points. If I talk about time personalities I usually ask the host if there is someone in their life who seems to live in a different time zone-either faster than he and rushing him or slower and always making them late. That generally elicits a launch and an answer and often a question about, “Do you know how we can get on the same time zone or how I can solve this problem?”

I’ve heard some people say that a radio interview is like a dance and you don’t want to step on your partner’s toes. You want to be in tune, but it’s great when you lead and they match your steps.

To sum up,   

Engage your host and listener  

Be brave and launch into a topic that will interest the host and listeners  Use the host’s questions to move into your key points 

Use stories, anecdotes, and comments that tap into people’s emotions

Online Press Kit

My web site is missing something important in regards to the media: an online press kit. I have a file of the information that I email when requested, but I don't have it on my web site yet.

This is becoming more important all the time and I plan to get mine added in a few weeks. I want to talk about why it’s important and what it should include.

An online press kit makes you more visible.  People, including radio hosts, are using the Internet all the time and having it there can make you look more professional. Here are ten reasons it helps to place your press kit online:

10 Reasons for using an online press kit: 

•    When you contact a radio station and interest someone, an online press kit is faster.

· There’s no wait to receive a packet
· Other people can check it out and consider you for speaking.

•    It costs nothing to mail.
· A station host who hears about you can check you out easily.

•    You can be quickly contacted from the site.

•    It’s easy to change/update.

•    It’s easy to highlight information and add an audio or video clip.
· You can enhance it with layout designs.

•    Search engines can help bring station hosts to your site.

Once you decide to include a press kit online you want it to look good and have everything needed in it. It should include everything in the printed kit

· Bio and here you can add the covers from other books or have a page for each book for host to choose the one related to topic of interest to their listeners
· Book description and suggested questions for each one
· A show sheet that is a pitch to show hosts why you would be of benefit to the audience.
· Testimonials from readers
· Testimonials/excerpts from other interviews.

· Contact information that you can place at the beginning and with each book cover including email. You can choose to have a button to quickly email you or not. This is a place spiders roam to grab your email and send junk and spam to you. Check with a web designer on how to set this up to prevent spiders from spamming you.
· Your photos including a headshot and one that looks more animated.
· Links to audio and video clips 
· Bullet box to highlight what you can tell the listeners
· Ordering information
·  Clippings about you 
· Links to book reviews
· Business card
Some of this information may already be on your site and you can use those pages as part of the press kit. Check out author sites to see what they include and how they do it.

You can enhance the site by listing or radio interviews you've done and inking to that are stored online. If you are on regularly you can also list upcoming interviews. You can add listener comments you have received as additional testimonials.

Make the most of your space. If you are limited place the most important items there with a note to request a full press kit.

Also be sure you have everything from your press kit in a file so you can email it when requested.

     There seems to be no end to what we can do to promote a book. I often think that Ecclesiastes 12:12 Be warned, my son, of anything in addition to them. Of making many books there is no end, and much study wearies the body could also have stated to the marketing of books there is no end.

Two years after my last book release and seven years after the release of my girl's books and I'm still doing interviews on all of them because the news is still relevant and I am still working at marketing them. And yet there are still areas I have not touched, such as my online press kit.

Interview with host Dr. Tina Dupree

Dr, Tina Dupree is known as the Chicken Lady. She is an international speaker and self-published authors (with terrific sales). Tina has hosted radio shows for a long time and currently hosts a political oriented radio show in Florida.

She will tell us more about how her humble beginnings and move into speaking and radio. She will also give us pointers on becoming a radio show guest.

Dr. M. Tina Dupree, also known as the Chicken Lady. You¹re a motivational  speaker and top selling self-published author. Please tell us a little more  about yourself.
I was born in South Carolina and my parents moved to Miami back in the 1940’s to find work. I grew up in the Church and even today it is still the best thing that has ever happened to me. Because of the time period, I grew up in segregated times and worked as a maid after high school.  How did you move into speaking and radio? After several jobs, I worked for 12 years for a major chicken restaurant chain as their Director of Training and Community Relations (community spokesperson). As a part of my position, I spoke in local schools (all grades levels) and colleges. Because I am a speaker that really produces results from the students, faculty and administrative staff, they started inviting me to speak at their associations and churches.

People try to develop a brand and identity. How did your brand start? The problem that eventually turned out to be a blessing, no one could remember my name.  So they would call the corporate offices and ask for The Chicken Lady. I finally realized that the community had given me that name as a moniker.  When did you go into full time speaking? After 12 successful years that included major stories in the newspaper, Radio and TV interviews, and getting my own radio show, I decided to resign my position and start my own business, Motivational Training Center, LLC. When I went in to the owner to resign, I was presented with a three-year contract to continue on as their spokesperson, and the national company previously gave me a brand new car. What a way to start a business!!

Since that time, 1994, I have owned and operated my own business and also started a non-profit organization to teach, train, and certify professional speakers. I love every day of it! I continue to get offers, wonderful offers.  I recently completed a year of producing my own TV program called Speak for Success, have the wonderful opportunity to speak world wide as a professional speaker, have been invited to the White House by the President, and so many other opportunities. I feel so blessed.

You have self-published a number of books. What are they? I have written four books, 

1. It’s Time to Invest in Yourself 

2. Room to Grow: The Doorway to Achieving Your True Potential 

3. Hot TIPS on Public Speaking   

4. How to Speak Locally and Get PAID! 

Also, I have a public speak video and DVD, Time to Stand and Deliver, and other DVDs and CDs.

 Let¹s talk about your current show first.   Tell us about your show. The show is called the Truth of the Matter (www.truthofthematter1080.com <http://www.truthofthematter1080.com/> ). It was an idea from the other two co-hosts. The uniqueness of the show is that as co-hosts, we have one Democrat and one Republican and I create the balance. Although the show gets really “hot” as with any program that discusses politics, we are all friends. Henry Crespo (Democrat) and Ted Lyons (Republican) are both Black.

How did you become a radio host? I wanted to be on the radio so I called up a local Christian station in based in Miami and volunteered to do some 60 second spots during Black History Month (February). After two-years of volunteering my services by contributing the spots, the station manager invited me to lunch and offered me a one –hour show once a month on the 4th Fridays. My sidekick for the show Building Bridges was my business associate of 14 years, W. Steven Green, Vice President of Professional Speakers Network, Inc. We have such a way with a radio audience; we automatically feed off each other's wittiness.

How did you end up hosting your current show?                                                                                            This is really funny! I called the station to disagree with Crespo on abstinence. I practice abstinence. He became very passionate about his point of view and I was equally passionate about my stand. It got pretty heated and after the conversation ended and I hung up the phone, I continued to think about what was said.  So, I called back and spoke with the person who was screening the calls to complain about how I was treated, Crespo apologized over the air.  I thought that this was the end of it.  However, about two weeks later, I received a phone call from Ted Lyons (Republican) and said that they did not know who I was when I called in and after the call was ended the radio audience started to call the station and defend my point of view on the matter. Because I am so well known in my community, and the Crespo and Lyons noticed the effect that I had on the program, they asked me to co-host the show.  It has been a year now and I love the show. The three of us have such a rapport.  We can really fight for our point of view and then afterwards go out to dinner.

What do you look for in a guest?  Someone who is interesting, who has a great message, and knows how to get his or her point across. We also look for experts on the topics that we are presenting.  If the person is an author, then I look for how their topic fits the program. I also look for someone who knows how to keep the conversation going.

What interests your listeners? Controversial topics, human interest stories, political views and how those views relate to religion, community, current issues in the news, economic development, and sometimes just anyone who would make a great show.   Do you have guests return? If yes, why? Yes, we have guests return if they generate so much response from our callers and at the end of the show, we have not covered everything we needed to.

Do you make up questions yourself or use suggested ones from guests? Both. Sometimes our guests are experienced radio guests and other times it is their first time on the radio.

Your topic is political and that makes it hot and sometimes heated with opposing views. How do you keep the exchange going without breaking into chaos? Sometimes chaos is good for our show.  It gets so heated and as the balance, I have to bring some order.  In the studio, I have a really large paper “stop” sign and I hold it up. Sometimes they stop while other times they keep going.  When this happens, the producer will play the sound of a bell that rings in a fight rings, ding, ding, and ding. This means stop, go into your individual corners and let the referee (the balance) bring some order.  It is so much fun!!!

When guests are expressing opposite perspectives what works well? What doesn¹t work? Getting them to see that perhaps this is a topic for another show. Let’s go on to another point.

Do you use humor in your show? How? Yes, of course especially since I am a really fun person. Sometimes we laugh at what a caller has said and other times, we laugh at each other.

What is the worst thing a guest has done? When the guest does not call in or come in as promised. Also if they come and are not prepared. Also I lot of people do not understand radio, it starts exactly on time so if the guest comes late, it throws everything off.

How can a guest share their opinion and influence listeners? Be honest and open to what others have to say. On our show, we respect their opinions, facts, etc. while letting them know that we don’t necessarily agree with them.

As part of a political radio show do you have authors as guests? How should their topic tie into issues and politics? Should a guest suggest who would make a good opposing view guest? Yes, and also the media.  We have had a writer from the newspaper come after an article that has been written is a “hot” current issue. As far as authors, we want those who have a book or an article that addresses current political topics that affects the Black community.  The author or writer does not have to be Black, but their perspective has to relate. For example, the writer we recently had on the show wrote about the lack of affordable housing in the Black community, he was White. The show was so good; we could not keep up with the calls.

What’s the connection between radio and marketing? What works and what doesn’t?

In the book Pyro-marketing, author Greg Stielstra explains why the old school of advertising no longer works. People have so many choices and resist ads these days. Instead, we need to target the readers who most need our books with a strategy that works. That means you must understand how to use media as part of your marketing strategy.

    A fire spreads best when we gather the driest tinder and light it with a match. Correlating this to marketing, it means to gather the readers who most need the book and warming their hearts through an experience that ignites a fire within them. Then they will want to spread the news. So, when speaking on radio, part of the plan should be to find shows where the target audience listens. Then, you need to use stories to connect to that audience and inspire them to try an experience. With my time book, I work at having the audience try timing a few tasks to see if they estimate well or not. I also try to have people keep a time dairy to discover how they really spend their days. If I can get them interested in the experience, then they are ready to heck out the book.  You need to not just get on radio or TV, but you must have a plan for once you are on each show.

Radio does a lot of things that help market:     

•    Gets your name out to people They hear your name before and during the show.  It is often posted on the web site with your book title.   They experience your voice and get to know you a little and that stars a relationship. 

•    Free advertising No travel expenses, so you save money. Radio talk shows need guests and already have listeners, so it puts you with your  audience without expense and directly connects you to readers. 

•    Provides opportunity to share experience  This opportunity to talk to the audience is an opportunity to light a match and get  the word about your book spreading. 

•    It’s a tried and true method. Chicken Soup for the Soul compiler Jack Campbell attributes their success to getting on radio once a day for months when the book was released. 

•    Success depends on the power of your words. If you sound like an infomercial people tune out. If you sound like a friend sharing experiences then you make connections.

Radio doesn’t work  

•    If you use it to spin or scam people 

•    If you bore people and they tune out 

•    If you simply tell them the title of the book and to go buy it (that makes it an ad)

Marketing is about communicating and offering solutions; it’s not about coercion or a spin that misleads. People want honesty and listen to discover if you sound honest. If you believe in your book and the benefits for people that passion and truth should be evident when you speak. And that’s a key to getting people to want your book. They will understand you care about them and have something to give them. That’s also why they like freebies-they get to test out what you have to offer. So, offer something on your web site and something for the listeners to email and get for free.

Figure out what gives people an experience, helps them get to know and trust you, and shares the benefits of the book and work those topics into your talks.

Why the media wants you

We are often working hard to promote and get on media. Let’s look at it from another perspective. Why does media want, and even need, you?  Thinking of our message as a desirable commodity can make it easier and less stressful to pitch.    

 Let's look at ten reasons why the media wants you...

Here are ten reasons why media will want you: 

•    Media is costly and you are free.  

•    Media needs fresh content hourly and you have it 

•    Media hosts don’t have time to be experts in everything and you can be an expert they need 

•    Audiences want to be entertained and you can do it 

•    Media wants to be relevant and you can do that. 

•    Audiences want to be informed and you can give them information 

•    Media is rated and they need whatever will boost ratings-you can do that 

•    People want to identify with real people’s lives and you can connect with that 

•    People love stories and you can share through your unique story

 •    Audiences enjoy controversy and you can create it

Don’t forget that media is show business, so you are an actor, a performer, an entertainer, or a newscaster when you’re on radio.     As you talk to people about your book watch reactions for what excites them. Ask what they find intriguing and you’ll discover what will be of interest to radio hosts and audiences.

Let’s look at the above list and how you fit in: 

•    Media is costly and you are free.  You need to know when a live show airs and if you are available at that time. Taped shows are easier as they have a bit more flexibility. Be sure to contact stations when you know you will be available. State your availability. Be sure you can make free calls in case they want you to call in. Some call you and others ask you to call.

•    Media needs fresh content hourly and you have it. Consider angles that make your topic fresh. What’s the ah-ha information and pitch that. Or what’s the current problem and connect to it. For example soon the holiday rush will be upon us and you may have a topic on time or stress that helps people cope.

•    Media hosts don’t have time to be experts in everything and you can be an expert they need.  Build your expertise and offer yourself as an expert in your area. Have stats, read news on the topic, and write and talk about it until you become an expert.

•    Audiences want to be entertained and you can do it.  Observe what works when you talk and what makes people laugh, listen, and respond. That’s your entertainment style. Also note when people’s eyes glaze over and when they tune you out-that’s boring and shows you what not to do.  If you can evoke an emotion you can entertain. Get people laughing, excited, crying, or even angry to reach them and get a response. That’s what hosts need. This is often done through stories. If you have a story of why you needed your own advise that connects to people. I have stories to connect to time management-of times I goofed up and even a hilarious story of racing a garbage truck to the dump to retrieve something important (and not valuable) and they hit home every time.

•    Media wants to be relevant and you can do that.  Use google alerts to find out news and new ideas on your topic. When something happens you can email media with a connection to you as an expert to talk about it. http://www.google.com/alerts lets you type in a word or phrase and sends you alerts of sites/blogs/ etc using that term. So, you can see what’s new in time management, horses, or anything in your field of expertise. Then you can think of a way to connect the news to your topic and pitch that. Radio hosts don’t have time to find an expert every time something newsworthy happens. They depend on you to do that for them.

•    Media is rated and they need whatever will boost ratings-you can do that Shirley Rose (recent guest) mentioned how stories got responses from the audience and how some shows were more watched than others. That translates to show ratings. A show wants to believe you will capture the attention of the regular listeners and even people flipping channels. But you must be compelling and you must be real. That means be yourself and share from your heart. You can do that as you recall the passion behind why you wrote your book.

•    People want to identify with real people’s lives and you can connect with that . You are real and your background led you to write your book. That means you care and you understand the topic and problems associated with it. You have lived it yourself or been with people who lived it. Make sure you speak from experience and share what made you care and what made you want to help others.

•    People love stories and you can share through your unique story.  No one has the identical story you have and that makes your story unique. As you practice telling it to people see what points connect to them and interest them. Build up how you tell it and how you make the story sound great. Read about storytelling techniques to help you be a better storyteller.

•    Audiences enjoy controversy and you can create it.  As people have different opinions about everything you can probably find a controversy within your topic.  People’s perspective often gives you insight into controversy Within the topic of time management there’s the natural controversy of married couples who are never ready at the same time and view time from different perspectives. One may like to make an entrance and thus needs to be late while the other wants to arrive unnoticed and thus on time. This has to do with different personalities and understanding personalities can bring insight into controversies to discuss.

Consider how you can give a gift of entertainment or information to the media. Think of your message as a gift that people will want unwrapped and love getting. Create the pitch as a package, as something that excites the host and have fun doing it!

Interview with Brenda Nixon, a self-published author/frequent radio guest

I have a parenting expert, author, and frequent radio guest with us today. Brenda Nixon is also a dear friend and I'm always excited that she is on radio so often. Let's find out how she does it...

Brenda, tell us about yourself and what topics you speak on for radio and other media.

As a child behavior expert, I express my call to serve families through speaking and writing. As a speaker, CLASServices and Christian Speaker Services represent me and I coordinate several of my own engagements.
What feedback do you receive about your speaking?  Audience feedback includes comments such as, “Brenda encouraged, uplifted, affirmed, and guided with suggestions in childrearing!” and "Truly the highlight of our Parent Expo this weekend." It’s a blessing to speak at parenting and childcare conferences, schools, churches, libraries, and teacher trainings.
You have a wide breath of topics within the parenting arena. People can check that out at your website at www.brendanixon.com It helps someone be on radio more frequently to have a variety of speaking topics.

You’ve also been a quest on radio. Let us know how that has worked for you.           You may have heard me on Focus on the Family's "Weekend Magazine" radio ministry or on regional radio stations around the country. Mardie Caldwell, radio talk show host, wrote, "I wanted to thank you for being such a delightful and informative guest on my radio program, Let‚s Talk Adoption. You were charming and funny, offering helpful advice to our listeners. I appreciate how organized you were, this is a huge help in a busy studio. I look forward to having back again as a guest.”
You are quite accomplished. You also write.  Yes, I'm the author of Parenting Power in the Early Years (raising kids from birth to age five), a contributing author to 23 books including several of the best-selling Chicken Soup for the Soul series, my articles are featured in Christian and mainstream publications around the world, and I'm a former columnist with Children's Ministry magazine and inspiredparenting.net.
Do you remember how you landed your first radio interview?  I joined my city's civic organizations and made connections with executive directors and media personnel. Through those connections, and them learning about my skills and expertise, I was asked to appear on a program and be interviewed about a parenting topic.
Did it go smoothly? Yes, it went fine. I just didn't think of the number of listeners, but focused on an intimate interview with my host. That helped me relax and keep the dialogue personal and genuine.
How often do you tend to do radio interviews now?  My goal is at least one radio interview each month. Of course, I don't always realize that goal, but it gives me a gentle nudge when I have nothing scheduled.
How much do you research before contacting a station? Whether they contact me or visa versa, I go to their website and read the program schedule, hosts' bios, and other information. Sometimes, I'll ask the producer what about the demographics so I can be certain my topic will meet the needs of most of their listeners.
What are the main methods you contact radio stations? Two ways; I laboriously search the internet for radio stations that have parenting programs or a talk-show format, or I go to colleagues' websites and see a list of their radio appearances and ask if I may contact those stations too. I've also purchased an ad in the Radio & TV Interview Report (RTIR) as a way to introduce myself and topics to different media markets. 
As a self-published author what has been your experience on being a radio show guest? To date, I'm a self-published author who has had no problem proving my expertise to the media. I don't know how much easier it'd be if I was published through a royalty House, but, hopefully, I'll have that opportunity as my agent is shopping two mss even as we speak.
What are a few problems you’ve encountered on radio and how did you overcome them? Only a couple times have I had a host who wasn't a skilled interviewer. He/she stumbled over or repeated questions. In those cases, I elaborated on my answers and tried to make the interview as informative for the listener as possible. One time I was interviewed by a San Francisco shock jock who used profanity and vulgar statements. With him, I continued to answer legitimate questions and simply ignored the inappropriate ones refusing to be lowered to his style of communication. I wanted his listeners to gain something of value from the interview.
Do you talk about controversial topics? If so, what and how do you handle such issues? As a speaker/writer on parenting issues I find that discipline is always a hot topic. When asked to comment on discipline, I find that phone-lines light up or the host later receives the most email. But I don't simply express opinion or experiences as a mom, I share research and child development facts that give a valid basis for the discipline techniques I recommend.
Have you ever had a hostile host or questions? If so, what did you do? No host has ever been hostile with me. If I sense any tenseness, I use humor to defuse the atmosphere.
How have you monitored results from being interviewed? From increased emails to spikes in my amazon sales rank.
You have used a paid radio report to advertise yourself. Which on and how did it work out?  The Radio & TV Interview Report (RTIR) which is a subscriber publication going out to thousands of TV and radio producers looking for experts to interview. It's pricey, but my experience was worth the investment.   Next week we will continue this interview. If you have questions you want to ask Brenda, just post them. We'll learn about Brenda's TV appearances and more.

  You are often a repeat guest on shows like FOF’s Weekend Magazine. How did this happen and what helps someone get on more than once? I keep in touch with the producer(s) after an interview by, first, sending a thank you note -- a "thank you" goes a long way! Then I ask if I may make future pitches for interviews or send other experts/authors/speakers who are available for interviews. This courtesy lets the producer(s) know that I'm a team player and want to make his/her job easier. Plus, it helps my fellow colleagues in their ministry. This pattern has maneuvered me into several repeat interviews.
You’ve also done TV interviews. Was it harder to get on?  No, for me the transition was easy. However, TV is quite different with a live viewing audience.
What are some differences with TV from radio?  With TV, you must use caution on the colors of your wardrobe and make-up. You must sit straight, look at your host (not the camera or notes) and appear relaxed.
Brenda’s had some bloopers and blunders in the past, including choosing clothes that made her look like a big marshmallow. Read all about that and more in her article  "Media Mistakes - I Knew it and Blew it" at http://www.presentation-pointers.com/showarticle/articleid/438/

Do you have a list of stations you regularly contact by email with new pitches? If so, how well does that work?  I don't regularly contact stations, but will send emails, to those who have interviewed me, about special announcements. Then I tag on an interview pitch.
Have you ever hired a publicist? Why or why not?  Many writers do, but I've not had the time or money at this point.
Do you give stations suggested questions before an interview?  Some request question and others don't. If a radio producer or host doesn't mention a need for questions prior to the interview, I'll ask as a courtesy. In the case of Focus on the Family, they always make up their own questions and email them to me prior so both the host and I are well prepared with our dialogue to maximize the use of time.
What do you have in your press kit?  Depending on the venue, I'll tailor my press kit. With a Christian station, I'll include my book, copies of articles in Christian magazines, testimonials, and other related information. With a secular station, it'll be pretty much the same except the articles and testimonials are from the corporate/mainstream world. I might also list other stations where I've been interviewed so they can see that I'm comfortable being on-air.
Does your web site include a media page?  No, but it does offer a bio and related information. I've seen some sites that offer a media page and think it's a wonderful idea. Some sites even have a page where the visitor can complete a form and receive a press kit.
Are there any interviews online of you that people can listen to?  There used to be, but often interviews are archived for a brief time then deleted.
Thanks so much for sharing such valuable information.  Check out Brenda’s website at www.brendanixon.com <http://www.brendanixon.com>

Brenda has spoken about media interviews at conferences.  If you’d like her CD from the workshop about getting radio/TV interviews, email her at speaker2parents@juno.com and order a copy for $10 (incl S&H).

To sum up some important points Brenda made about getting interviews: 

1. Network everywhere. Start locally to make connections with your local media.

2, Find new contacts from friends who have been interviewed and look for media outlets online.

3.Check out a station online before sending a pitch.

4. Set a goal. Brenda has a goal to be interviewed at least once a month.

5. Follow up is very important. Send a thank you after each interview.

6. Stay in touch. Brenda sends emails to update program directors and includes a new pitch.

7. Be persistent and consistent. Know your topic well and keep setting up interviews.

How to create story hooks and make the most of them

Radio hosts looks for two types of stories to hook the tease and audience: News stories and personal experience stories. Put your hook into a format that helps hosts see the storyline that will engage listeners and get you on air.

A teaser is a little line or two to get a listener’s attention. It might be, tomorrow we’ll have a guest who spent her childhood locked in a closet and overcame it to be a great prayer warrior, mother, and wife. It might be the teaser to get you to stay through a commercial: Our guest shared how she arrived at the dump in search of her lost treasure. When we return, we'll find out if she found it and the surprising items she lost. Each teaser lets the listener know there's a story that sounds intriguing. Story grabs attention.

People relate to stories and recall information cushioned in a story. You may want to pass on information more than story, but it will connect better through the power of story. I can let station hosts know I have 6 ideas to keep Christ in Christmas or I can share that I have 6 ways real moms have kept Christ in Christmas. The second pitch lets them know I can share in a story form and these are tried and true tested ideas.

For a news story, try writing it as a headline. Read news headlines and listen to them on news stations for the ones that grab your attention. You can tie information you have to a current news story or even a scandal. Here are a few ideas:

· Tie in a financial book to a news story on the rise in heating costs with a story of how intimacy keeps your love warm and lowers your costs or how your advice helped a family of seven survive the cold on a tight budget. Headline: Learn from a family of seven to prepare for rising heating costs 

· Connect today’s story of a space crew preparing for blast off with a marriage book on how travelers can prepare for business separation. Headline: Three tips that would help space crew and other travelers stay connected to family while apart. 

· A book on grief can be connected to today’s plane crash story of how family remembers the victims and the importance of remembering someone as part of grief. Headline: Remembering skydivers is an important step in grief; discover how to help people when tragedy strikes.

Problem solving stories 

People want help with problems and stresses of life. Some of the best stories are ones that help people solve a problem. For my time book, I can pitch 7 steps to better time management or I can pitch it as a story with Karen changed her life of chaos as a mother of five to an organized one: find out how you can do it too.

Personal stories

 People love true stories. So, for my time book if I know an interview would be 20 minutes or longer I pitch my story this way: Racing the garbage truck to the dump finally caused Karen Whiting to make changes that conquered her over commitment problems. This promises a humorous story and some ideas to help conquer time problems.

Stories that promise opportunity or a better life grab attention too. When I pitched my family devotional book I pitch the idea that devotions help us grow tomorrow’s adults today. Devotions improve communication skills, reading comprehension, and decision-making skills. I can use any of these ideas with a story of how a devotion helped one of my children grow up to be a better individual.

What makes a story good? A positive story shares how a vulnerable person faced a struggle and made a life changing discovery that caused a change for the better. Thus, a story needs to have a purpose and make a point that people can apply to their lives.

•    For your story, reveal your own problem and your character flaws. Be real and share your vulnerability. Do you have a soft heart that causes you to say ‘Yes” and then get over-committed and then get into a time crunch problem? If so, let people know that’s your flaw. 

•    Share the struggle. Describe your emotions and why you had such a hard time dealing with the problem. 

•    Identify your discovery that helped you change. There are two main factors that cause change: hitting bottom and knowing that you can’t go on the same way any more or a vision of what could be if you change. Change starts with a choice so let the audience know the choice you made. 

•    Show the outcome. Let listeners understand how you have changed, even if you are still working on it.

Make a story a conversation for radio     

On radio you are not simply a storyteller. There’s a host and if you connect to the host you will connect to the listeners. Engage the host in your story. Let the host ask you for details or share their similar struggle. Pause to let the host interact. Pause at a pivotal point so the host will want to hear more. If I told the story of my daughter’s accident on the jungle gym I would start with, Becky fell and ran to the teacher in pain. She tried to yell for help, but blood gushed out of her mouth instead of words. I pause at that point to let the audience digest what probably happened-that the problem included hurting her mouth in some way. I pause so the host can respond and ask what happened next?  As we go on I talk about the phone call I received explaining the problem and needing me to meet them at the nearby medical clinic. Then I pause to let the host ask about my emotions and reactions and panic.  Once the story is ended (for those interested Becky bit through her tongue and needed 14 stitches on a tiny military base/island where the only ay off was by boat or helicopter, but God supplied the help).  The story can flow in a few directions depending on the pitch: School safety, God’s provisions, a mother’s heart, how to help a child after an emergency, or how to cope during an emergency. End the story with the lesson you learned that will launch you into the direction you want to go with it.

The main point  is to guide the story to your point and  use it to promote your message (from your book).

When you choose a story to pitch, be sure you focus on how to use it.

A great story is engaging, but it only helps with promotion if you end it with a connection to your product.

    

Interview with Anita C. Lee, a radio guest who doesn't have a book yet, and how you can do it too!

Today I want us to meet a dear friend and speaker who has landed interviews on TV and radio even though she doesn't have a book or product. This is great to start doing at any time to develop connections, practice, and start getting your name known.

Anita C, Lee is a speaker, life coach, certified personality trainer,  and a very charming and charismatic woman. She loves to encourage  women and help people with low-self esteem change their self-image.   
Anita has some great insights and at the end of this first part o9f the interview I'll chat a bit about some of those wise thoughts.

Anita, you are a speaker, freelance writer, and your background includes  being on television internationally. Tell us a little more about yourself.  I’ve been blessed to live and travel abroad. These opportunities led to the TV spots.  In addition to writing and speaking, I am a Personal Life Coach and a Certified Personality Trainer. I am fascinated by the way we think and interact with others and by our human potential—especially when we turn our lives over to God. These ideas inform my writing and speaking.
You don¹t have a book out yet, but you¹ve been a guest on radio and television. How did you get on?    A writer/speaker friend recommended that I contact the radio show host to see if she would be interested in interviewing me. We writers and speakers can help one another by sharing our contacts with others. There’s no room for jealousy and keeping opportunities to ourselves. I’m so grateful to my friend for recommending this to me.
What do you pitch to be a guest? I’m not actively pitching at this time, but am developing some concepts that have come out of my coaching experiences. I’m saddened to see how many women—even Christian women—are bowed down by poor self-images. I’m passionate about helping women move from where they are to where they can be! These topics might interest some radio personalities in the future.
Do you have a press kit? If so, what’s in it? I do have a press kit. It contains a CD (I’m working on getting a DVD made), my information sheet—also known as a “one-sheet,” photos, a bio, and recommendations.  And how did you contact the radio station? I contacted the host by email through her website.
What did you do to calm your nerves before the interview? I was not really very nervous because I was so pleased to be able to share my experiences with others.
What surprised you when you did that first radio interview? I actually was surprised that I didn’t feel more jittery. The interview was done by phone so I felt relaxed in my home office.
Did you have any problems or did it all go smoothly? If it went smoothly, what helped that happen? Things went very smoothly. Since this was a recorded session which would later be edited, I could relax, knowing they would take care of any problems.
Did you have problems answering the questions fast enough? What helps you respond quickly Since I was telling my own story of my time in China and Lithuania, there wasn’t a problem in answering quickly enough.
Did you give the station any questions or other material before the interview? I gave them an idea of what I would speak about and they formulated questions around that.  You¹re a dynamic speaker. How does your speaking experience help you during a radio interview? I love to share my faith story with others. As I was being interviewed I imagined the people listening, just as if they were a live audience before me.  It’s important to have good voice inflection and sound energetic and enthusiastic on radio where people cannot see you. What helps you do that? Knowing that listeners can “hear a smile,” I try to keep smiling when appropriate and put life into my voice. Also, standing while being interviewed can really make a difference in the energy level.   Let's think about some of the important ideas Anita mentioned.  

1. Networking is one. She mentioned that she landed her first radio interview because a friend gave her the information and encouraged her to go for it. It's so important to develop a network of friends. Get to know people who have done what you hope to do, people working on it, and aspiring writers. Some will show you the ropes, some will sharpen your ideas, and others will encourage you. Hopefully, all of them will enlarge your network with their contacts.  

2. There's no room for jealousy. I find that as I give help and share information, others share with me. It widens my reach and network. If we are caught up in negative feelings it keeps us from moving forward. If we start to try and guard our information, we'll find we are alone. This past summer when I was on TV I mentioned other possible guests and helped friends get on. And in the spring when I met a radio producer who lived near an author friend I mentioned her and got her on (and also got myself on one of their stations). And many of my connections and interviews came from others passing on information to me or recommending me.

3. Developing concepts and observing people's needs will lead to future success on radio. Anita is wise to plan ahead and think through her ideas and vision. She is building the foundation she'll need to later pitch radio show ideas. She also is in touch with real people who have a need. To know the audience is a key to getting on radio. She is getting to know these people and will know what to say when she does more radio.  

4. Press kit ready. Anita may not be on radio this week, but she's radio when any opportunity comes along, with a press kit. She's also working at improving the kit. We should always be prepared, in season, and out-of-season.  

5. Not nervous... because of passion and pleasure to share. When we love talking about something and helping others, it's easy to talk on radio or TV. Simply think of the person who needs your words instead of your image and you can talk!  

6. A voice that smiles! Anita knows that people can hear us smile and that voice inflection is important. For her, standing to have the posture she has when she speaks works. Try things and see what works.

 The holidays are coming and that's a great time to share family traditions, time saving ideas, and ways to make the most of special times. Consider what you can offer to connect to the season. I did an hour-long radio interview in Norfolk, Virginia on Monday and part of the time we spent talking about traditions. Because that's a big military area and I spent over 20 years as a military wife of a sea-faring man, we also chatted about some ideas to help military families. Radio is an opportunity to connect and offer hope to others.
Anita, you were interviewed on Water through the Word and that host loves to have guests share stories. What story did you share during that interview?

I shared stories from my times in China and Lithuania.  My husband, two children and I lived in the Peoples Republic of China for a year, teaching at a major university in the 1980’s. The story of how God worked in our lives before and during that time still amazes me. We were far off the usual tourist route and our children were the only foreign children in the city of 1 million people. It was often difficult living there, but we never doubted that we were where God had called us to be because of how we had been prepared in advance.
And you continued with an amazing story of seeing history happen. Share about that with us.  Later, I had the great privilege of going to Lithuania with a teacher exchange group. What started as a Soviet-US friendship tour changed to a Lithuanian-US friendship tour and a look at the birth of independence up close and personal. We were to spend a day in Moscow, then fly to Lithuania where we would share teaching ideas. While we were touring Moscow, the new Lithuanian parliament declared independence from the Soviet Union. The next night we arrived in Vilnius, Lithuania, and were met with the words: “Welcome to the Republic of Lithuania. You are the first foreign visitors to our free country.”  For two weeks we lived in the homes of teachers and watched the Lithuanians’ struggle for independence. (It was during that time that I appeared on “The Today Show.”) The next day all communications were cut and all foreigners were forced to leave the country. We feared for our new friends lives. But what we thought would be the demolishing of their struggle for independence turned out to be the beginning of the end of the whole Soviet Union!   How did you condense your story for broadcast?  Rather than tell the whole story, I chose nuggets that I thought would be of interest to listeners. But since I knew it would be edited, I gave the producers more than enough information so they could choose what they thought would work best.
How did the host continue to interact with you while you shared your story?   From time to time she would ask questions and give encouraging comments. That helped me feel like I was on the right track.
A story is a powerful way to connect to an audience. Is there anything you do that helps build that connection? I try to get the audience into the story, as if they were there. I like to use lots of description and words that evoke feeling. Since I’ve had experience as a storyteller, I call on that for the use of voice inflection.
You¹ve been on TV in a few countries and in Texas. Why and how did those interviews come about? My TV appearances were a matter of happenstance.  Ages ago, when I was in Japan as a young teacher in an international school, a film crew from NHK-TV actually followed me around for a few days as I taught the children, shopped, ate using chopsticks, participated in ritual tea ceremony, and took part in other cultural activities. The day after the broadcast I found myself the center of attention when I went downtown to shop. That was quite a surprise.  “The Today Show” interview was done in the courtyard of Vilnius University. I was sitting, waiting for a friend when Kevin Bishop, then head of the Moscow Bureau of NBC, walked up and asked if he could interview me. It was from him that I learned that the Soviet tanks were lined up along the Lithuanian border waiting to roll in. The next day they rumbled down the very streets I had been walking on. When we returned to Dallas, Texas from that historic trip, we were met at the airport by a local TV station. Because I came off the plane displaying a large Lithuanian flag, I was the one they chose to interview. Later, that station sent a reporter and cameraman to my classroom and interviewed my students and me. Have you noticed many differences in being interviewed in other countries? Not really. People want a good story. The times and places change, but the human element is important in all the interviews I’ve been a part of.
How does it benefit you to be a guest when you don¹t have a book to promote? In order to increase my opportunities to speak to groups, it’s important to become visible. Being on radio and TV can help with that. But the most important reason to be on is to share God’s love with listeners. Perhaps by hearing my faith story, I can encourage listeners to step out and follow God’s leading in their lives.
Do you have a copy of your radio interview? If so, how do you use that to help promote your speaking/writing? If not, does the fact that you were a radio guest help with promoting your speaking? I do have a copy of the radio interview and the host has generously given me permission to use it any way I see fit. I may start putting it in the packet I give to event planners who are considering having me speak.
Do you try to connect with radio in places where you are booked to speak? If so, has that worked out? I haven’t yet, but that’s an excellent idea to work towards.   What advice would you give someone who has never been a guest on radio or TV?

 •    Do your homework! Learn what kind of programs the host likes to produce. 

•    Learn what works in general by watching and listening to lots of interviews. 

•    Do NOT give yes or no answers. Instead, comment and add interest, but also, don’t talk non-stop. Learn to talk in “sound bites.”

 •    Put energy in your voice (and face/body if on TV). 

•    Dress appropriately for TV. No stripes or “loud” prints. No dangling earrings or clanky jewelry. Practice sitting in the clothes you plan to wear. Does the skirt ‘ride up’ too high? Does the fabric wrinkle? 

•    For the camera, wear a bit more make-up than usual (but no white or metallic eye shadow) and you may want to pouf up your hair more than normal. 

•    Most important: Think about how you can give healing to a hurting world. Remember your audience. It’s about them. 

•    Enjoy!
How can our audience contact you?  My website is: www.AnitaCLee.com;  Or they can email me at: Anita@AnitaCLee.com
Wow, Anita has some great stories and can condense them. Those are two important factors for radio. Let’s look at some of her wisdom on what she did:

1. She chose nuggets that would interest listeners rather than trying to fit in everything by condensing a story or talking fast. That not only keeps the interview going, but it can be the bait that gets her back on the air to share more nuggets from her life.

2. She connected the story to real people and history. That makes it relevant. That brings in the emotions of others through the power of story.

3. She kept it open for the host to interact and gave the host more of the story before the interview. Make sure you slow down and pause to let the host speak.  Equipped with information, the host can bring up probing questions that she knows the gust can answer.

4. Visibility is always important. Anita is building her audience for speaking and future books by getting herself out there. Later she can contact the same stations with a book and they can feel a part of her book because she shared with them first.

5. More mileage from the interview with a CD. She asked for and received a CD copy that she can sell, give away, put on her web site, or use to land other interviews.

6. Not least, in fact a vital part of being a guest, is caring about the listeners. She hopes her words help other people in a real way. That love for others will come through and make a difference

7. Know thy talents. Anita is also a storyteller and has studied that craft. She uses that strength on radio to draw listeners into the story and help them feel like they are there with her.

8. Opportunities happen (thanks to the Lord) and we must be ready at any time to speak up and be gracious.

Ending the radio interview

All good things must come to an end, including radio interviews.

Make the ending of an interview more memorable to leave a last impression.

Most hosts cue you in to the fact that time is running out and the interview is ending.

The host may prompt you with words like, “We’re almost out of time…” or “Do you have any final tips for our listeners?” That’s a cue to summarize and give your parting words.

These moments are your last opportunity to engage people and get them to care about what you have to offer. Know a few key points or maybe just one important thought that connect to you and your topic.

REMEMBER     The shorter the interview, the less wrap-up time you will have. If it’s only a 5-10 minute interview this may only be a 10-20 second closing.      Be fast, have a quick ending. One of mine is

Thanks for letting me share about Secrets of Success for women:Time and Remember keeping  a time diary to see where your spend the minutes and hours is key to making changes.

Where to buy info Some hosts ask where people can get a copy of your book. Be ready to mention a local store, your web site, or that it’s available through the Internet book sites and local stores.

Some stations post this on their web site. Be sure to check the site ahead for time to see if it’s posted. You can then mention that fact. Thanks for having me on and posting more information about the book on your site.

Use those seconds to name the title of the book or give your email address and offer a freebee, such as anyone who emails me at (give email address) or goes to my website (state the site) today will receive (state what they get with an order or without an order).

Closing tips Also, give more information, such as an acrostic to help people recall the points and to keep it short. I use TIME for time interviews as I mention people need to     Trust the days to the Lord     

Invest in relationships because people matter     

Manage the moments      

Evaluate your days to make better choices in the future   

 Then add the connection to you, Such as to help you do those four things, check out more tips at my website at secretsofsuccessforwomen.com (I usually say 4 spelled out for to be specific)

The host will then generally thank you for coming.     Respond with It’s been great to share with your listeners or Thanks for letting me share some (tie into your topic---I might say ideas to streamline your days to give you time for what’s really important).

Close clearly     Speak slowly when you give contact information or your book title. The title is not as important if the host has mentioned it several times. If the title has not been given, then that is of upmost importance.

Freebies you can create for radio for your ending: Anyone who emails me today (or subscribes to my newsletter this week) (or visits my web site) will get a chance to win a free book.

Contact me this week for a list of 100 time saving tips.

Connect to seasons,     Choose to close with a reminder of why they need the book that connects to the season:

The book is a great size for a stocking stuffer

Or

As the school year begins, the book is full of tips that will help you get organized

Or (my girl’s book)

As summer begins and children have more time, fill it with fun and faith with God’s Girls.

After the show Once the host ends the show, remain on the line. This is an opportunity to build relationships.     1.Compliment the host. Perhaps they dug into a topic or picked up on something that really grabs people’s attention that you can mention. Or they talked about how much they personally liked the book and you can say you are happy the book has already been valuable.  2. Network for future opportunities. Many times the host will come on to chat for a minute or two. You can thank the host, mention a future topic they might like or an extension of something you merely mentioned. It’s also a great time to mention other books or an upcoming book. 3. If the show directly connects to your topic and you hit it off, consider asking for an endorsement. This is best done if you are a repeat guest. 4. Follow up with a thank you. Send some great tips to the host they can use to fill airtime or to remind them to ask you back.

Keep the closing short and sweet!

Interview with Linda Goldfarb, radio host and professional communicator

Linda Goldfarb, host of 'Not Just Talking the Talk' radio and podcast show. Linda is also a profession communicator and communicating coach.

She'll give us pointers on voice and posturing as well as tips for pitching to radio.          


Linda, it’s great to have you on the show. You’re a radio host and have been a guest numerous times on other shows. We look forward to your expert advice and tips, especially concerning our voice and posturing skills.

Linda is a professional speaker, writer, certified physical fitness specialist and nutritional guidance advisor and you publish a monthly newsletter. Tell us a little more about yourself.  Thanks Karen, I live in the Texas Hill Country with my husband Sam and the youngest of our four children, Sammie age 13. We have three country dogs and a country house with country critters – deer, raccoons, snakes, bats, insects and toads. I must admit… my life is complete!
What have you written? I have a couple active online columns; my largest producer of traffic is http://www.cbn.com   They carry my “Not Just Talkin’ the Talk about Health & Fitness” articles, then http://www.saworship.com carries my “Not Just Talkin’ the Talk about Life” articles.  I also write for a local Christian newspaper, the San Antonio Christian Beacon. My column is geared to fitness and nutrition and on occasion I slip in spiritual attributes of health. No! I lied… I always include spiritual attributes because as far as I’m concerned you can’t separate the two.
What is your current book project?  Something your readers may find interesting; I am writing a collaboration book called “Art of the Interview: Selling Yourself to the Media” with a good friend of mine, Kim Garrison. Kim is the Publicist for CLASServices (Christian Leaders, Authors, and Speakers Services) out of Albuquerque, NM. We are putting together the survival guide for authors – Hey! Maybe that should be the subtitle! “Art of the Interview: The Survival Guide for Authors!” What do ya’ll think? Let me know!
Kim and I plan to include everything an author would need to know to be successful in this industry starting with a finished book to the last steps of publicity… getting the books to fly off the shelves!
“Not Just Talking’ the Talk’ is your radio show.  What is the focus of it and what makes it unique? I appreciate your question about uniqueness Karen because it is exactly that one concept which sets us apart from everyone else – our hook! Well my hook is multi-barbed, kind of like a treble-hook (for those of you who are fishermen… er… fisher-women…ummm… fisher-people?) How do I sound politically correct on this? Help!
Seriously, I have been on the air over five years, God owns my show because we are supported by sponsors and financial partners and believe me it costs to be on the radio, especially when your host station is a 50,000 watt marketplace station reaching 90,000 square miles. I have a large male and female audience, they are loyal and opinionated! Each week I encourage them to step out boldly in their spiritual, physical, and relational lives to make a difference where they are. I believe God has blessed these efforts and He continues to increase my territory of influence.
Your show is also on podcast. How do people connect to that? Simple! Go to my website http://www.lindagoldfarb.com and click on the radio tab and click on podcast. Once there, open up a show, take a listen, rate what you have heard then subscribe for future podcasts and they will be sent directly to your email box. I think there is something for everyone on my show, at least I strive to keep listeners interest by talkin’ on subjects near and dear to the heart.
Tell us about your audience and their needs. I guess I jumped the gun there a bit, sorry. My audience demographics are median adults ages 25 and up. Moderate to above average income/education and like I said earlier very opinionated. I like that about them! Tell it like it is or why bother! When it comes to their needs, they are just like you and I… basic, they have a need for direction, affirmation and purpose of life so that’s what I offer them.
What are some past topics and names of guests you’ve had on your show? Oh my, we could cover a long list here… Josh McDowell, Stormie OMartian, Thelma Wells, Cal Thomas, Ray Pritchard are a few and then I also interview new authors, self-published authors and even individuals without a book but they have a great message or story. I try not to block the work of the Holy Spirit concerning my show – if He brings a topic to my mind; I believe He will provide the expert. I often do the show alone, I’ve found my audience enjoys hearing from just me on occasion and I love the opportunity to give them what they desire. My topics are very broad since I encourage people to walk the walk spiritually, physically, and relationally – what doesn’t fit there?
What grabs your attention when someone pitches an idea to be on your show? A Genuine desire to change lives for the better! What turns you off? When it’s all about me! Or I guess I mean to say, when it’s all about them! “I did this” or “My situation is …” I really want to know, what’s in it for my audience.
You are a professional communicator.  What difference does voice make on radio? EVERYTHING! I’m sorry was I shouting? But its true Karen, I can’t tell you the number of times, I wanted to stop an interview to say “thank you for being here today.” Then finish the interview by myself! I actually found another area where I can impact lives in a positive way, I became a Media & Presentation Coach! Most clients come to me green as a Weeping Willow tree, droopy, somber insecure and then they leave standing tall, erect and confident! I love it! As a matter of fact, your readers can check out my areas of coaching at http://www.lindagoldfarb.com/mediacoaching.htm  My background in professional theatre has opened doors of opportunity to take authors and presenters to the “next-level” in their professional speaking journey. Florence Littauer, one of my mentors, states “If you have a book you need to speak and if you speak you need a book, especially if what you have to say is worth being heard.” That is a key point – make sure what you write, needs to be read!
What can a person do (exercises or practice) to improve their radio voice? Basics for vocal health would be drink water at room temperature, not cold or hot. If you have a cold or throat challenges, never clear your throat, just swallow until you get relief and use a mixture of warm water and honey. Never use peppermints or Altoid type mints they are very bad for your throat. If I feel hoarseness coming on I gargle multiple times throughout the day with warm to mildly hot salt water – it cuts through the gunk.
What can people do to improve their voices?

I suggest the following. First, I encourage everyone to record their voice at every opportunity. If you are speaking to a group in your church, record your talk. If you speak at retreats, record your talk. It’s best to record yourself under different circumstances whether you are comfortable with your topic or uncomfortable with your audience, this will give you a nice variance and a true “hearing” of your voice. Next, give the recording to someone with a good ear who doesn’t have a vested interest in you (I like to say “someone who doesn’t love you”) and be sure they are in your targeted audience: men, women, youth, pastors, parents, etc. Once you have selected a group of critics (a term I use of course in love) ask them to answer these questions: What was my message point? Was any part of my presentation a distraction? (This could be your tone, tempo, laugh, etc) Would you recommend this to a friend? Why or why not? And what would you like to hear more about concerning my topic?  [This actually plays a multi-fold exercise; if they are honest, the group will praise your message strengths and point out your message weaknesses and it will tell you how your voice was received]
What do you mean by posturing skills? What ones are important and how can we improve these skills? I love teaching in this area, it allows my theatrical juices to flow! I firmly believe if we want to bond with our audience (on the radio this means both your host and the listeners) we need to go where they are then take them on a journey to what we have to offer. I encourage the art of mirroring – this is a purposed matching of your hosts, tempo, temperament, and talent. If he or she is upbeat and vivacious and you come on down trodden and meek – it will be a poor match and a tune-out factor for listeners. If you can buy into the host’s persona then the audience will hear the blend and react in kind to it. Now, before anyone shouts, “Hey isn’t that deceitful? Linda, you’re asking me to be someone I’m not!” On the contrary, I look at this as someone concerned about reaching an audience with their message of truth over someone who simply wants to hear their own voice on the radio. Remember, if your host has an audience, they tune in because they like or bond with the host! If you come on with a totally different personality, especially one that is opposite the host chances are the audience will tune you out as a distraction instead of someone with a message. I hope this makes sense.
Next week, Linda will continue this interview.  Today, she gave us several points to practice: 1. Be yourself. Linda relaxed, used humor, and chatted in this interview as though she was sitting with us over a cup or tea (or any preferred drink).

2. Completeness of your message. She started to mention she slips in the spiritual aspect and then said she always makes the connection because that’s always part of her perspective in life. She can’t separate herself when she talks or writes.

3. The message is what’s important. Fame, published book or not is less important than a meaningful story and message to share. So, be sure you know your focus and the message of your story.

4. People and their opinions matter. She cares about her audience and encourages them to share their opinions.

5. Work on your voice. She gave us great ideas to practice and improve your voice. This includes taping it and getting critiques. I’m attending a CLASS seminar next week where I will have a short talk evaluated and that will include my voice. If we care about reaching people we must want to learn to make it the best possible presentation.

6.Mirror your host so you flow together in tempo/rhythm. This creates a harmony that brings out the best in both of you.

7. A pitch is about offering a gift to an audience, not about promoting you.

How do facial expressions impact voice on radio? Great question! I’ve said it time and again, people can hear you smile over the radio and it is true! My years in professional theatre prompted me to become very expressive and animated in order to gain and keep my audience’s attention… it is no different on the air or in person, how we hold our mouth, how we feel, how we think… all comes across on the radio.
What is tempo and how can one improve his or her tempo? The best way, in my opinion, to describe tempo is relating it to a dance. If the music say’s “Cha-Cha!” and you’re doing the “waltz” it’s obvious that something or someone is out of step! Tempo is the pace of the show, it’s the music so to speak and most often the tempo is dictated by the host. They speak fast, or slow, or animated or… not! As the guest it is a good idea to follow their lead in order to keep tempo with your “dance partner.”
How do you handle an interview when the guest has a monotone or uses many fillers? Every chance I get, I speak to my guest before our air date (this way I know what they sound like ☺) Pretty much you can tell from a 10 minute conversation how the show will go. If I find my guest to be a bit slower or drawn out in their speech pattern, I know my work is cut out for me and that I will need to throw in a few, “I see.” “Sounds interesting” “wow! That’s unexpected!” Or whatever fits the conversation at the time.   Now, when you say “fillers” I assume you mean the uhs or umms or dead air? Well… being the prepared host, I will have enough knowledge about our subject to keep the conversation going. I will never leave a guest hanging and I never want to embarrass them. My position as the host is to ensure the listeners and the guest have an enjoyable and informative hour.
What have been your best and worst interviews? I really feel every interview that gives quality information to my listeners is great! So I don’t rate good, better, or best – it’s all relative to who you are as a listener and what need has been filled.  I believe I can count on one hand the number of interviews that would fall into the worst category and the one that sticks out (no names of course) happened in the early years of my broadcasting, my guest was so nervous that she nodded some of her answers, I wanted to laugh but I knew she didn’t have a clue that the audience could not see her, let alone decipher what the dead air meant – yes, that would be it, the “unexplained – dead-air show.”
What helps a person feel and sound confident during an interview? I teach a principle called the A to C mind-set. If a guest will already have in mind where they want to begin the interview and how they want to end, they will be prepared for any situation. It wouldn’t matter if the interview was 5 minutes or 1 hour – get point A out (which is some of the meat of your subject) then use fluff until it’s time for C your close (instruction to the audience on how to take action about you’re A)
When you are a guest, what do you do to prepare for an interview? First I find out who my audience is, it’s different for every interview. Then I prepare a list of questions that fits the time structure, the felt need I’m going to meet and my hosts pace. Next, I go over my material and add in some “freshness” (something that ties into current media topics, trends, etc.) Third, I show up on time (which means early) and I remain ever flexible. If you speak enough times, “life” happens and when it does we need to become a “lifeboat” so when the current of crisis tries to take everyone downstream towards the falls… our job is to remain calm and to help everyone along the way, make it to shore.
Do you prefer sample questions or do you like to create your own when conducting interviews? I like to see the questions my guests are comfortable answering, but I normally write my own to fit my audience and the topic we are covering. Most of the time, the questions I receive are geared to the writing of the book and not to filling the felt need of the interview. As part of my Media & Presentation Coaching, I write, “Interview Questions that Zing!” for authors. I read their book and prepare questions for an hour, 30-minute or 15- minute interview. I write the questions then from the viewpoint of someone who has read your piece, this makes any host sound credible and to the point instead of distant and unknowledgeable. In turn, you are prepared ahead of time for your topic and it becomes a pleasant experience instead of a dreaded one.
How do you go deeper with a guest? This question is of course subject to the “subject!” I always seek the comfort-zone of my guests and have found when approached properly any subject can go deeper with the correct sensitivity and respect due its nature. Since I have read their material, I have a sense of who they are and can honestly create a safe place for the guest and audience.
What do you like/dislike in a press kit? I want to know who you are, why you are credible, what felt need your subject will fill for my audience and what approach you like to take. Contact information of course is always desired ☺
If you absolutely want me to list dislikes… I’m not really a dislike kind of girl – a guest who tells me why their product was special to them without letting me in on what’s in it for my audience is missing it! I will not take the time to research how someone else’s product will fit with my audience, tell me up front and then I can make a valid judgment (most often this is found with self-published authors).

How far ahead do you schedule guests? I book a couple months in advance and on occasion will need to find fill ins if a guest’s schedule changes or for illness (not mine… I’m always on… in sickness and in health)
What is your funniest experience as a host and/or guest on radio? First let me say, every opportunity I have to speak truth on the airwaves or on television is FUN! At least my expectations are to have fun… now for the funniest experience… I really have to think on that one! I guess I’d have to say my second broadcast on my current host station KKYX – here it is, basically still considered a debut, on this legendary 50,000 watt marketplace station (a friendlier way to say “secular) which reaches 90,000 sq. miles. We go on the air… we get my guest hooked in and then we lose him. We get him back on the air then we can’t hear each other… we get callers and the guest can’t hear them and they can’t hear him… I have to repeat every comment and or question and this goes on for an hour… some people would have given up! I knew of course that Satan was behind it so I kept making comments about loving live radio and how things could have been worse… though I couldn’t imagine how! Needless to say we were all glad when the morning was over – we look back and laugh, I guess it’s a lesson all of us could learn from – Anytime you step out to proclaim God’s word, expect challenges… if they don’t come, you haven’t ticked Satan off enough so you try harder next time.
Do you ever have repeat guests? Yes! What makes a guest desirable enough to have back on the show? Versatility in their subject matter opens the door for a return visit on the air. I seldom cover the same subject as a rule, but I can if there are different takes on it: health – women’s, men’s, children’s families; fitness – all spectrums; finances, nutrition, family issues, marriage – these are some of the topics I can talk about on a regular basis and bring in something new each time. 
You encourage people to live powerfully. How can we make our message powerful when we are on radio? Know your product inside and out and BELIEVE in it!
What do you suggest people do following an interview? It’s always good to drop a note of thanks to the host. Be sincere and offer encouragement if you felt it was a benefit to you. And if you enjoyed it enough then be sure to drop a card to the host when your next project is coming out.

Well Karen, I hope this answered everyone’s questions. If they would like to get in touch with me I’m available at linda@notjusttalkinthetalk.com I’d love to hear their thoughts and comments about our interview. Also, I love speaking to writer’s groups and anyone else who strives for excellence in their presentations. Best wishes to you and your audience.
So much great information to process. Try applying some of Linda's tips:

1. Remember the A to C of an inteview. That is, know your opening point and your closing point that motivates listeners to act on what you’ve shared.  

2. Linda applies theatre experience of voice, tone, and more to liven up her speech and make an interview come alive. Watch theatre, practicve drama skills, and apply experience when you talk.  

3. Versatility makes you a guest a host wants to invite back. Make sure you have a broad range within your subject area and can offer more to listeners, especially in areas that impact people’s lives (finances, health, relationships, family, etc.)   

4. Linda suggests adding freshness to each interview. Connect news of current events to your talk. That means keeping up with the news and what is happening around people. Be sure to check out the area where the station is located to know the weather and the listener’s current news, too. Review your notes before an interview and think of something fresh to share.   Have a great week as Christmas approaches. I did an interview this week about the holidays and will do a few more in the next few weeks. I like to connect my topics of home and time to de-stressing holidays and keeping Christ in the center of our celebrations. Consider how you can tie your topic into the season.   

Interview with Storyteller and Author Steve James

   I first learned about Steve James when I read one of his books, The Creative Storytelling Guide for Children’s Ministry. It gave the best ideas and guidance on how to tell stories I've ever read and I'm a storyteller myself. It’s always great when a book delivers on its promise! Steve will give us some tips and share his experience as a radio guest.



Steve, you write fiction and non-fiction. You’ve ministered as far away as India. Tell us a little more about yourself.  When I was young my uncle would always tell me stories, whenever he would visit us. Since then I’ve always loved stories and woven telling stories into everything I’ve done—including being a youth pastor, museum educator, wilderness guide, and now, a novelist. And I’ve carried on my uncle’s tradition by telling bedtime stories to my three daughters.   What experience do you have as a guest on radio or television?  I’ve done a few television interviews and dozens of radio interviews. I’d say I prefer radio to television, but the more you do the more comfortable you become.
What’s your latest project?  I’ve started a series of thrillers about an FBI criminologist named Patrick Bowers. We’re planning at least five novels in the series, and the first, The Pawn, has been selling well since it was released in the fall of 2007.
Radio listeners love stories, but interviews are often very short. Let’s chat about telling a personal experience story on air.  Ouch, that’s a tough one. People always say, “Oh, you’re a storyteller, tell me a story… in the next 22 seconds…” A radio interview is more of a conversation and it’s harder to launch into a twenty-minute story. People want to laugh and they want their hearts to be warmed. But instead of trying to think of a whole story, just have in mind a humorous moment (usually an embarrassing one) or a moment of revelation (especially involving you children or your dog, people love stories about kids and dogs). 
How do you choose what story to tell? What’s important to keep in mind when choosing a story?  The audience determines the story and the way it’s told. Shaping a story without an audience in mind is like cooking a meal without knowing how many people will be eating, whether you’re cooking for a five-years-old’s birthday party or a presidential dinner. The more you know about your audience, the better the story you can cook up. That’s what makes interviews so hard. But still, find out as much as you can.
What elements must we have in the story to make it enjoyable?  Struggles and discoveries. We want things to go wrong, and then we want them to end alright. A story is not a story until something goes wrong. And humor. People always, always like to laugh. And usually the best way to do that is to tell stories about a time you were naïve or unprepared. For example, “The day I got married, I knew I would have a great marriage—as soon as I got done changing my wife…” Immediately the audience is smiling because they’re thinking, “Oh, man. This guy is gonna get it big-time.”   What steps can a person take in developing a brief story?  Don’t try to get it right. There’s no right way to tell a story. People don’t want shtick, they want connection. So the more natural you are, the better.   We'll hear more from Steve next week. Once again, we hear that the knowing our audience is key to success and connecting to them. Let's make note of some of the important tips Steve shared today:  

1. Don't try to tell a long story in a few minutes. Instead tell a humorouse moment.  

2. People like to hear about a struggle. Start with the struggle and then show the discoveries made through the struggle.  

3. Be natural (be yourself) so the audience can connect. They want to know the real you.

 This is my last post for this year and for media tips. Next year I'll be posting about time management and marketing. I'll be spending my holidays with four of my children and their families (two of my grandchildren).

Steve is a great storyteller who shares how to become a storyteller in his book, Creative Storytelling Guide. He also writes novels and kid's devotionals.


How can we allow for the interviewer to interact as we tell a story?

 Rather than pausing and waiting for them to respond, insert short questions. With an audience you can pause for their response, but if for some reason the host doesn’t respond when you pause, you’re dead. So, ask little questions like, “You can see where this is going, can’t you?”…
What ruins the story? 

Too much explanation. Let the story speak for itself.    

Do you practice a few short stories for radio that relate to your interview topic? How would one practice a little vignette? 

Tell it different ways. Write it with your mouth, people can always tell when someone is reciting their sound-bit or prepared wording. Strive for being natural and responsive. In other words, never write down the exact wording you want to use in an interview. It will always strike the listeners as inauthentic, or unnatural. 
If you have practiced the story, how do you tell it and still sound natural?

 Don’t practice it the same way. For example, if I only have a map and I’ve driving through a familiar town and there’s a roadblock, I’ll be lost. But if I know the layout of the city, I can take an alternate route. 

Same with a story. Don’t strive for one way through it, rather get to know the layout of the story so you can take alternate routes through it each time you offer to chauffer an audience through it. 
How can we test drive stories for radio? 

Don’t think them through, practice speaking the aloud.  
What happens if we make a mistake? What should we do?

 Respond to it, don’t ignore it. If you mess something up, say, “Whoa. That didn’t come out right…” People love that you’re present enough to be aware of your flub-up and humble enough to let the audience share in your brief embarrassment. 
What exercises help us develop our voice? 

As silly as it sounds, yawning and rolling your neck relaxes your neck muscles, and constricted neck and throat muscles are the most common problem with speaking. Those simple steps will help you speak with a more natural sound.
How can we choose to tell a slice of an adventure in a few minutes? 

Focus on the struggle and the discovery that your audience will connect with.   Now we have a great excuse for yawning and rolling our necks-we are simply developing our voices!   As the storyteller, Steve reminds us that we are in the driver's seat, so we can lead the interaction with the host through questions we ask.   Remember two key points Steve made"  

1. Be real and admit to mistakes. That can be part of the fun and interaction with the audience.  

2. The struggle and discovery is what people identify with and what we need to share the most. So, when there's little time, chat about a struggle within a story. Then let the host ask what happened to let you share about the discovery made. It's often the discovery that changed our life and that we want to share with our audience to help them.  

TV interviews

Last week I had two television interviews, one I expected, and one impromptu one. I want to chat a little about TV interviews and the differences from radio interviews. I’ll cover it this week and next.

Television is visual and audio, while radio is only audio. On TV, your book can be held up, you can show props. Colors and patterns of clothes make a difference, hair and makeup matter, and you need to look at the camera at certain times.

First. Let me mention the shows and how I got booked. For one show, Home Keepers, on CTN, I hired a publicist for a short time in the spring and he set up an interview in March that led to another booking. You can check Home Keepers out online at CTNonline.com and even watch it live. The program with me will air one day the last week of July (I don’t know the date). It is on at 1PM and 5AM. 

The hostess enjoyed me so much and asked for me to let her know when I would be back in her area. It’s so great when a show goes well and a host wants you back! Television usually pays for a hotel room for one night, but not transportation. After I returned home I sent her a copy of a different book, pitched a show idea with a craft demo, and gave her July dates I could be in the area. She immediately booked me for last Thursday, July 12th.

The other TV station is WATC channel 57 in Atlanta. When I was on the Harvest Show in Indiana I met another guest, Diane Goins. Diane is a TV producer with a station in Greeneville, South Carolina. She indicated she’d like to have me on her station and its affiliates. One affiliate is the Atlanta station. We emailed over the next few months, but nothing had been scheduled. She expected to attend ICRS (International Christian Retail Show) in Atlanta last week and I planned to be there also. She could not make it, but suggested I stop by and speak with a producer at the Atlanta affiliate at the convention. They had a taping area set up. I had a writer friend who lives in the Greeneville area and had tried help her connect to Diane Goins also. So, that friend and I stopped by to meet Greg West last Wednesday. He said he had my press kit on his desk at the station and had some info on my friend also. Then he asked if we had any free time that day. We did and he worked us in to his schedule. So, around 2PM one of the station hosts, Deborah Nelson, interviewed my friend (Linda Gilden, author of the Love Notes series) and then interviewed me about my book, Time.

As soon as I discovered I’d be on TV in a few hours I looked at my clothes and raced back to my hotel room. I had on black—not a good color for TV. My makeup was very light and my hair was okay, but not great. Linda and I had just taken a workshop the Friday before on television interviews with TV host Shirley Rose. On Friday she mentioned that Linda’s bright blue top was great for TV. I had been wearing a green and lavender striped blouse with a green jacket and she mentioned I looked great for TV. I switched into that outfit. I washed my hair, blow-dried it, and teased the roots to give my fine, thin hair some lift and body, and worked on my makeup. Whew! A fast change that took one hour to shuttle back and forth to the hotel, plus change my looks. I had one copy of my book with me-all I needed. I did not have a press kit and knew the station one was not at the taping site. But, my book back cover has a short bio about me (not updated).

Yipes! Stripes! You might wonder about the stripes. Linda’s blouse had light pink stripes through it, just enough to add interest, but not so that it would be distracting.  My vertical stripes only showed a bit as I wore a jacket. It added interest and more color than solids, without being too much. Avoid blacks and tiny prints on television. Watch what people wear, especially shows you will be on, and check background colors of the sets to be sure you won’t clash or be swallowed up.

For the show taped in Tampa, Fl, it took place in that studio. That meant a makeup artist would touch up my hair and makeup. I wore a pantsuit that has an aqua top and purple pants. Pantsuits are not easy for putting on a mic and hiding the cord, but I thought it looked youthful and I was talking about my inspirational tween book, God’s Girls #2.  I wanted to have a look that went with the audience and the craft. I planned to demonstrate making a butterfly weaving on a paper plate. I had to have several examples, at various stages, to explain the weaving process. I chose colors that worked well with my outfit colors. 

The first half of the show is the demo with the host and I talk and share about making the craft. The last half was an interview where I sat with the host. After starting the taping a camera technician motioned for us to hold up the craft at times toward a specific camera. They needed that for close-up shots.  The host picked up immediately and I realized the cue, too, and adjusted how I demonstrated things for the rest of that segment. It can be hard to focus on showing, explaining, and thinking about the camera all at the same time. The host began the demo (after she did her intro to the show) by holding up a plain paper plate and saying that our craft began with a simple plate. I shared that the first step involved measuring and marking a hole and places to punch small holes for the weaving. She asked how hard it might be to cut the heavy-duty paper plate and I demonstrated with a pair of children’s scissors that it’s really not hard. All my samples, tools, and supplies were laid out on a counter on the set. That set includes a kitchen as they always demonstrate a recipe or a craft. There is also a table set up for sitting to have a cup of tea and chat. And there’s an area where the host sits to welcome guests to watch the show. Three cameras cover the show. It’s normal to use three cameras to get all the angles and close-ups needed. The host moved from one area to the next for the different segments.

For the Atlanta taping, away from the station, they used two cameras, one to focus on the host, one to focus on the guest.

With an impromptu interview, you may not have a clue what the host will ask. Deborah Nelson, the host on Atlanta TV-57, spent a few minutes getting to know me, glanced at the book, and then we began. She wanted to show I had some authority for my book on time, so she introduced me as a mother of 5 children and talked about how hard it must be to manage a large family, but since I did it I must have good insights. She also mentioned a little about my children and that I have a math degree. Then she started asking me questions about time management, especially areas where she felt time-challenged. That meant she wanted it to get to a practical level and relate to her audience who probably have similar time problems. 


I’ve learned to think fast and gave answers for each question. She would take off on something I said for a new question (for details) or bring up another topic. She also flipped pages in the book and randomly asked questions from it. She noted pages about how Jesus managed time and I spoke about how he said, “No” at times. That brought up a great discussion about the need to say no and how hard it can be.


The time went so fast that at the end I hardly recalled all we discussed. She held up the book a few times and talked about what a gem it was and how people needed it. She expressed great enthusiasm and related well to how people do have problems with time and need some good tips.


For the Home Keepers show we chatted while demonstrating the craft. I made sure to involve Arthalene, the host. For example, when I mentioned that to add fluff to the weaving I used a larks head knot, I asked Arthalene if she knew how to do one. She didn’t. I then asked her to hold a coffee stirrer and demonstrated a large larks head knot around the stick. It would have been too hard to show how to do it on the weaving, as that is a small larks head knot. As I finished one step, Arthalene picked up the next plate to ask about the next step. 


Next we moved to a table to sit and chat. Arthalene introduced my book a little more and talked about me a bit. Then she asked questions about the importance of reaching tween girls.  Some questions she had prepared, some came from a list of suggested questions I had sent, and some developed as we chatted. I had gone through my book the night before to refresh myself on the contents. She brought up a topic I didn’t expect. She mentioned that the book included a family party and activities that would include boys and wondered if I would be writing a book for boys. I responded that I hope to do one and even had plans for one, but I’m waiting for my editor to give me a contract. Then I discussed how a book for boys would be different (not crafty or full of journal prompts-that’s not a boy thing). 


One can never be totally prepared for questions, but don’t let your jaw drop in surprise. Smile when you don’t have a ready answer, take a breath, and start responding. I have a habit of closing my eyes when I ‘m trying to remember and don’t know if I closed my eyes as she asked the question. I was trying to recall the party. As I didn’t remember exact activities I affirmed that the party was for the whole family and then moved on to the question about a book for boys. 


Radio allows you to have the book and notes in front of you, but you can’t be flipping pages and perusing notes on TV. You need a good memory of your book. I did have a copy of the girls’ book in front of me and when Arthalene asked for an example about a little known fact about women in the Bible I did turn to that story while the camera was on her. She said she had not realized a woman had organized and started towns. I chatted about Sheerah a bit, who built two cities after the Israelites moved into the Promised Land. I was thankful that I recalled the woman’s name right away. Otherwise I would have talked about her actions and the tie into being organized.


Think about how you look in a video and how you will look on TV. I had formerly hosted a TV show so I had some practice. You should sit up, pull in your stomach, especially if you filmed in a side view, and smile as often as possible. Be animated and look enthusiastic. 


A reminder of being sure to include the host if you are demonstrating something took place on a reality show. A cooking show, in search of the next cooking show host, had a segment with a well-known food chef where the contestant basically pushed the star out of the way to open the oven door and left her out of all the cooking. She could have asked her to open the door, asked her to do some of the chopping and mixing, etc. If you will demonstrate something, consider how to involve the host and having some part the host can pick up and show or do with you.

Blog

What’s the connection between radio and marketing? What works and what doesn’t?

In the book Pyro-marketing, author Greg Stielstra explains why the old school of advertising no longer works. People have so many choices and resist ads these days. Instead, we need to target the readers who most need our books with a strategy that works. That means you must understand how to use media as part of your marketing strategy.

A fire spreads best when we gather the driest tinder and light it with a match. Correlating this to marketing, it means to gather the readers who most need the book and warming their hearts through an experience that ignites a fire within them. Then they will want to spread the news. So, when speaking on radio, part of the plan should be to find shows where the target audience listens. Then, you need to use stories to connect to that audience and inspire them to try an experience. With my time book, I work at having the audience try timing a few tasks to see if they estimate well or not. I also try to have people keep a time dairy to discover how they really spend their days. If I can get them interested in the experience, then they are ready to heck out the book.

You need to not just get on radio or TV, but you must have a plan for once you are on each show.


Radio does a lot of things that help market:


· Gets your name out to people

They hear your name before and during the show. 

It is often posted on the web site with your book title.  

They experience your voice and get to know you a little and that stars a relationship.

· Free advertising

No travel expenses, so you save money.

Radio talk shows need guests and already have listeners, so it puts you with your 

audience without expense and directly connects you to readers.

· Provides opportunity to share experience 

This opportunity to talk to the audience is an opportunity to light a match and get 

the word about your book spreading.

· It’s a tried and true method. Chicken Soup for the Soul compiler Jack Campbell attributes their success to getting on radio once a day for months when the book was released.

· Success depends on the power of your words. If you sound like an infomercial people tune out. If you sound like a friend sharing experiences then you make connections.

Radio doesn’t work 

· If you use it to spin or scam people

· If you bore people and they tune out

· If you simply tell them the title of the book and to go buy it (that makes it an ad)

Marketing is about communicating and offering solutions, it’s not about coercion or a spin that misleads. People want honesty and listen to discover if you sound honest. If you believe in your book and the benefits for people that passion and truth should be evident when you speak. And that’s a key to getting people to want your book. They will understand you care about them and have something to give them. That’s also why they like freebies-they get to test out what you have to offer. So, offer something on your web site and something for the listeners to email and get for free.

Figure out what gives people an experience, helps them get to know and trust you, and shares the benefits of the book and work those topics into your talks.

Here you go:
 
Sept. 5, 2007

Interview with TV producer/host Shirley Rose
 
Today we have an exciting guest, Shirley Rose, producer of the TV series Aspiring Women and I will introduce her in a moment. 've been away for two weeks in Russia speaking to families. I swam in the Black Sea and met many wonderful people. It's sad to think that less than 4% of Russian children know the Lord and that families there are hurting and having trouble staying together. I feel like I was a drop in an ocean as I spoke to pastors, ministry leaders, and parents. They expressed excitement about what I shared and felt equipped to return to their churches with new ideas and information. 

 <http://canblog.typepad.com/.shared/image.html?/photos/uncategorized/2007/09/05/tln_shirley_rose.jpg> Shirley Rose is a great women of faith who reaches out across the world to help women find their significance. She hosts Aspiring Women TV show on the Total Living Network (TLN) where guests share stories that empower women to make great choices and become the women God wants them to be.  


Shirley, we are so delighted to have you chatting on the blog. You have an impressive list of credentials in speaking, writing, and the media. You are an executive producer and show host at Total Living Network (TLN) as well as the executive producer of a magazine called Significant Living.  Tell us about your newest projects.

The current  focus of Total Living International is the boomer and mature adult population. In order to reach that demographic, we have acquired an organization called “Significant Living,” a membership organization for 50 plussers. My newest projects related to that are producing “Significant Living Seminars.” We have top experts into our studios and create 90 minute seminars with the presenters speaking to a studio audience. We make these DVD’s available to our subscribers and viewers. I serve as Executive Producer, schedule the guests and do the pre-production work. In addition, I write articles for our Significant Living magazine, am in the process of creating study guides from my latest book and I am working on an “Aspiring Women” conference that will be held in Canada in November. And as always, I am doing a lot of television, including the production of our new show “Significant Living.” 

How did you get into TV production?
I married into it! My husband is a TV veteran of 45 years. But I didn’t know much about it. I had a successful career in recruiting, was VP of a recruiting firm in Chicago, until the end of the 80s when the economy was affecting the job market. My husband, CEO of TLI, invited me to come aboard in the HR department. A few years later,  I submitted my idea for “Aspiring Women,” the committee liked the idea, and it has now been on the air 9 years. Though I had no formal training in TV, I had been “married” to it for decades and I have very good instincts. I am somewhat creative, and most importantly, my calling is to help women. So, I consider the privilege of working in this capacity as truly a gift from God. And obviously, I’ve learned a lot over the past 15 years of working here. But TV production wasn’t something I sought out. It just happened.

Your show airs in every state throughout the world. It’s been nominated for an Emmy (four times) and has been named the “Best Television Talk Show” by the National Religious Broadcaster’s Association. Who are your main viewers? What do they expect when they tune in to the show?

My audience is primarily women, aged 30-55, though we do have a lot of men who watch. The reason women love AW is because it is story driven. It is dramatic, emotional, and we don’t’ shy away from the tough subjects. Of course, much of its appeal is in the excellent quality of the production. It’s not just talking heads. Everyone likes a good story, and these real life stories about women let the viewer know she is not alone in her struggles. I think women tune in because they expect to be inspired, encouraged, and validated in the tough challenges of life. I trust they are not disappointed.

What guests have brought the most responses from viewers?

It would be difficult to name names here. We have had some top celebrities, but most of our interviews are with ordinary women. However, certain topics do bring more response. For example, sexual addictions always strike a chord. Shows on infidelity, pornography, marriage betrayal, homosexuality, etc. Another show that brought a lot of response was with Carol Kent whose only son committed murder and is in prison for the rest of his life. We had so many women write and say they, too, had a relative who was incarcerated, and thanked Carol for her story. Programs that deal with physical or emotional problems like depression, bi-polar disorder, anxiety, or eating disorders always get response. It’s the topics that people don’t usually talk about on TV that seems the most helpful.

Is your show live or taped and edited?

AW is not live. We do interviews here at our studios and across the country. Then three times yearly, Tammy, Michelle, and I do our chats, wraps, and throws in the studio. But the features (stories) are created with much editing and post production. 

What do people need to know if they would like to be a guest on your show? Do they need to be on other TV shows before they can make it onto your show?

The main criteria for being chosen to be on AW is to have a compelling story. No TV experience is necessary, though helpful. And the more ancillary materials a guest has, the better. For example, we use a lot of photographs, home video, newspaper articles and anything that can break up talking heads. Visuals are always helpful, and if you have a great story, and a lot of visuals, you have a very desirable guest. Books they have written are helpful simply because we can get their complete story beforehand, but that is certainly not required.

What do you need to see in a press kit from a perspective guest?
We need a bio, a photograph, books they have written, and a synopsis of their story. Any prior TV or radio interviews they have done are also helpful.

How far ahead do you schedule guests?
We could interview someone a year or more before the program actually airs. However, we don’t need that much lead time. We would need a few months before the studio work and editing was completed. But we don’t schedule guests in a chronological way. We get the stories as they come, and then use them when they fit best into our schedule.

What happens when a guest has an emergency and cannot make it (has that ever happened)?
That usually doesn’t present a major problem. We just have to cancel the crew and the host. However, we try to do one or two shows a season with a live studio audience. A couple of years ago, a guest had to cancel the day before our taping date with an audience. We had to call 150 people and cancel the production. That was a big deal. But that’s not the norm.  

Do guests do their own make up and hair, or do you have in-studio make-up artists? 
Absolutely! We have one of the best make-up artists in the country. She was the first in Chicago to use air-brush make-up and we have her for almost every production. She can tweak the hair, but we don’t have a specific hair stylist. Excellent make-up is crucial with hi-def and really, any television production.

What information does your show send a guest before the appearance (time to arrive, makeup tips, etc)?
My producers prep guests by extensive phone interviews so they know which direction the interview will go. Of course, they are told when to arrive, suggestions on wardrobe, and generally what is expected of them.

What should someone know about hair and makeup before being on television?
I’m not the expert, though I was a make-up artist years ago and will do make-up on field shoots. But we tell guests not to worry about make-up because we have a professional to do that. Sometimes, a guest wants to do their own make-up and we honor that.Unless, of course, it’s really bad. Then we explain that we need consistency and insist on touching them up. But if a make-up person is not available, I’d suggest using more make-up than they normally would, because lights tend to wash you out. So a darker lipstick, more dramatic eye make-up, more blush, and lots of powder are usually needed. 

How many cameras are used for the show? 
On AW, usually three. Two stills and a boom. 

Does a guest look into a camera or simply look at you? How much should a guest know and understand about TV and cameras before being a guest?
The producer should prep the guest for a studio situation. They should tell them to look at the interviewer and NOT the camera—unless they need to speak directly to the viewer.  But that is unusual.  In a field interview, the guest should always look at the interviewer only. If a guest is not experienced, they should  feel to ask any questions beforehand. 

Next week we'll continue this interview.talking about colors for TV, how a host digs for gold, branding, and more.
 
Sept. 12, 2007

Aloha from Karen
I've heard from a number of people that they are really enjoying Shirley Rose's comments and insights in TV interviews from the perspectives of a TV producer and host. We'll complete the interview today. Welcome back Shirley. Let's move on to the next question. <http://canblog.typepad.com/.shared/image.html?/photos/uncategorized/2007/09/12/tln_shirley_rose_2.jpg> 
Does it help to attend a TV training event or to get some coaching? If so, is there one you would recommend?
Unfortunately, I don’t know of many training events. Each year in connection with International Christian Retail Show, an organization I belong to, Advanced Writers and Speakers Association (AWSA), provides media training. My husband Jerry and I have taught a seminar on this on several occasions. Someone might consider hiring an on-air coach. I would certainly be available for one-to-one coaching. The National Religious Broadcasters could possibly recommend others.  

What colors are in your show set and why does knowing that help a guest prepare to dress for the show?
Well, it’s important not to clash with the background. But the safest thing is to bring two or three choices of outfits and let the producer choose. Our AW set has greens, browns and one purple wall. 

What colors and prints work for TV and what does not work?
Bright colors are always better than neutrals. Black and white are bad. And solids are safer than stripes or prints. Stay away from small prints or geometrics like hounds tooth, checks, or polka dots. They tend to “move” on video and cannot be used. 

Many people use fillers without knowing it (umms and aahs). Do you have tips to overcome that habit?
The best way to guard against it is to feel comfortable with your host, know your material well, and  try not to be nervous. Unfortunately, we can’t always control that, and confidence will come the more TV you do. And a good host can go a long way in making a guest feel at ease. 

What are some of the worst things guests have done on your show?
One woman had a great story, but refused to look at me during the interview. She looked at the floor, into space, at the ceiling. It drove me crazy. Another interviewer’s nightmare is someone who can’t give a direct answer to a question. Anyone who is being interviewed should practice giving concise answers and practice telling your story in a few sentences. TV is quick. Most interviews are 7 minutes. Some are 16 minutes. But when a guest rambles, it is very frustrating to the host. Most of the answer will be cut out in editing anyway, and it makes it much harder for the producer to create a coherent story. Also, we instruct our guests not to use “Christianese” or terms the general public will not understand. 

When someone seems to start doing an infomercial or avoids your questions, how do you handle it?
A good interviewer should be able to control the interview. But at times, we have had to stop and instruct the guest to stick to the question. All the “selling” will be cut out in editing anyway. In a live situation, I’d probably just end the interview early. 

Do you work off a list of suggested questions from a guest? Start with a suggested question? Or create your own questions?
Many press kits contain suggested questions, but on AW we construct the questions ourselves. However, pre-written questions are always helpful to give the producer more to work with. 

How do you know when you are hitting a great topic with a guest? How do you go deeper on a topic that appears to have another layer?
My husband Jerry is a great interviewer. He says, “I continue trying to open doors. And eventually I will find the room that is filled with gold.” A good interviewer listens carefully. And when she senses there is more, she keeps probing. I try to notice what brings emotion, what brings a sparkle to the guest’s eyes, or what brings tears. Then I  go after it.

TV is visual. Do you have guests who have props or anything to show when they are on your show? 
On a live talk show, yes. But usually not in a post-produced show. 

What are you best tips to someone who wants to be a guest on a TV show?
Show that you have a compelling story. Look as good as you can. Provide other interviews that you have done. Pick a show that is appropriate to your material.

Does it help for a person to volunteer to man phones for a TV station’s telethon or other activity (to get an idea of what happens at a station)? 
The more you know about a station or a show in particular, the better your chance of providing what they are looking for.

You have a new book. Tell us about it. Have you been a guest on other shows to promote the book? If so, how do you pitch yourself and the book? 
I assume you mean GPS: God’s Plan for Significance. It is a book I co-wrote with my husband. It helps the reader find true significance in the second half of life. I have been interviewed about the book. I pitch myself as not being an expert on aging, but someone who is well into my journey. Jerry and I talk about the life coordinates necessary to chart the course for a future of significance. Principles such as attitude, spiritual growth, strategy, perseverance, and having fun. As in the book, we mention in interviews some of our own personal stories that qualify us to write on the subject—disappointments, challenges, accomplishments, etc. 

You have a magazine Significant Living. Will this crossover with the show (guest on show may have articles by or about them in the magazine or someone writing an article and then being asked to be on the show)?
We definitely plan to coordinate efforts with the magazine and the television show Significant Living. However, it doesn’t always work since you can interview someone from any location for print. That doesn’t always work with you have to shoot video.

Is your brand ‘Significant Living’? How does a brand help a speaker/author?
I’ve never been that good at branding myself. But now with Significant Living my brand is much more clear cut. Not only that, this is a mission and calling I am truly passionate about. I not only want to help women be their best, but I am focusing on helping boomers and even their parents live significantly and finish well. Branding always helps speakers and authors. Especially if it is something unique. But branding also puts you in a box. I enjoy having the freedom to write and speak about whatever God is talking to me about.

To contact Shirley Rose, email her at "Rose, Shirley" <SRose@tln.com>.

The website is http://tln.com/

Mailing address of the station is 
    Total Living Network
    2880 Vision Court
    Aurora, Illinois 60506


 
